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ABSTRACT 
 
 
 
 
 Traditional coffee shops (TCS) represent a significant sector of the small and 
medium enterprise (SMEs) food services economy in Southeast Asia. Most of the 
Malaysian TCS are micro enterprises and therefore have low business sustainability 
due to low profitability and fierce competition in food service industry. However, 
knowledge about the determinants of food service business performance, particularly 
those related to the TCS in Malaysia is lacking. Despite TCS being a cultural 
heritage of the country, TCS proprietors are unaware of the performance 
determinants that could help to increase business sustainability. Thus, the purpose of 
this study is to identify the performance determinants of Malaysian TCS. This study 
advances the discussion in business performance by integrating entrepreneurial 
theories, including the resource-based view (RBV), the sustainability family business 
(SFB), the three circles (3Cs) and the dynamic capability (DC) to develop 
comprehensive performance determinants of TCS in Malaysia. This study 
categorises performance determinants into ten internal and three external 
perspectives. In addition, this study also investigates the mediating effect of strategic 
decision making quality on the relationship between performance determinants and 
TCS performance. A total of 250 TCS proprietors’ data were collected by using 
structured questionnaires. Structural Equation Modeling (PLS) was used as data 
analysis method used to examine the relationship between variables, as well as to test 
the mediator. Findings of the study revealed that three out of ten internal perspectives 
namely entrepreneurial characteristic, financing accessibility and marketing 
competency and two out of three external perspectives namely location, government 
agency and policy have the impact on TCS performance. In addition, strategic 
decision making quality has a mediating effect on the entrepreneurial characteristic, 
financing accessibility, and government agency and policy toward TCS performance. 
These findings not only revealed the performance determinants of TCS but extend 
the body of knowledge of entrepreneurship through understanding the mediating 
effect of strategic decision-making quality in business performance. This study also 
makes a contribution in extending existing models of business performance beyond 
firm’s resources and thus overcomes the weakness of the current business 
sustainability theoretical frameworks. Practically, the findings could deliver a useful 
message to policy makers and TCS entrepreneurs to place an emphasis on 
performance determinants in order to increase the sustainability of TCS. As the study 
also delivers a performance determinants framework which could be replicated, it is 
recommended that future research conduct a study on other segments of food 
services in Malaysia. 
vi 
 
ABSTRAK 
 
 
 
 
 Kedai kopi tradisional (TCS) mewakili sektor signifikan perusahaan kecil dan 
sederhana dalam ekonomi perkhidmatan makanan di Asia Tenggara. Kebanyakan 
TCS di Malaysia adalah perusahaan mikro dan dengan itu mempunyai kemampanan 
perniagaan yang rendah kerana keuntungan rendah dan persaingan sengit dalam 
industri perkhidmatan makanan. Walau bagaimanapun, pengetahuan tentang penentu 
prestasi perniagaan perkhidmatan makanan terutamanya yang berkaitan dengan TCS 
di Malaysia adalah kurang. Walaupun TCS merupakan warisan kebudayaan negara, 
pemilik TCS tidak peka tentang penentu prestasi yang dapat meningkatkan 
kemampanan perniagaan. Oleh itu, tujuan kajian ini adalah untuk mengenalpasti 
penentu prestasi TCS di Malaysia. Kajian ini bermula dengan perbincangan tentang 
prestasi perniagaan dengan menggabungkan teori-teori keusahawanan, termasuk 
pandangan berasaskan sumber (RBV), kemampanan perniagaan keluarga (SFB), tiga 
bulatan (3Cs), dan keupayaan dinamik (DC) bagi membangunkan penentu 
kemampanan perniagaan TCS di Malaysia secara menyeluruh. Kajian ini 
mengkategorikan penentu kemampanan perniagaan kepada sepuluh perspektif 
dalaman dan tiga perspektif luaran. Tambahan lagi, kajian ini juga mengkaji kesan 
pengantara kualiti membuat keputusan strategik ke atas hubungan di antara penentu 
prestasi dan prestasi TCS. Sejumlah 250 data pemilik TCS dikumpul menggunakan 
soal selidik berstruktur. Model Struktur Persamaan (PLS) telah digunakan sebagai 
kaedah analisis data untuk mengkaji hubungan antara pemboleh ubah-pemboleh ubah, 
serta juga untuk menguji pengantara. Dapatan kajian menunjukkan bahawa tiga 
daripada sepuluh perspektif dalaman iaitu ciri-ciri keusahawanan, kebolehcapaian 
pembiayaan dan kecekapan pemasaran serta dua daripada tiga perspektif luaran iaitu 
lokasi dan agensi dan dasar kerajaan mempunyai impak terhadap prestasi TCS.   
Tambahan lagi, kualiti pembuatan keputusan strategik mempunyai kesan pengantara 
ke atas ciri-ciri keusahawanan, kebolehcapaian pembiayaan serta agensi dan dasar 
kerajaan terhadap prestasi TCS. Dapatan kajian ini bukan sahaja mendedahkan 
penentu prestasi TCS tetapi juga menambah pengetahuan tentang keusahawanan 
melalui pemahaman terhadap kesan pengantara kualiti pembuatan keputusan yang 
strategik dalam prestasi perniagaan. Kajian ini juga memberi sumbangan dalam 
menambah model-model prestasi perniagaan melangkaui sumber firma dan dengan 
itu mengatasi kelemahan kerangka teori-teori kemampanan perniagaan sedia ada. 
Secara praktikal, hasil dapatan ini memberi mesej berguna kepada pembuat dasar dan 
usahawan TCS untuk memberi penekanan ke atas penentu prestasi bagi 
meningkatkan kemampanan TCS. Oleh kerana kajian ini juga memberikan satu 
kerangka penentu prestasi yang boleh diaplikasi, disyorkan bahawa kajian pada masa 
hadapan dijalankan terhadap bahagian perkhidmatan makanan yang lain di Malaysia. 
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CHAPTER 1 
 
 
 
 
INTRODUCTION 
 
 
 
 
1.1 Research Background 
 
 
According to Malaysia Economic Census in year 2011, SMEs currently 
represent 97.3% (645,136 establishments) of the total business establishments of 
662,939 in Malaysian. One major SMEs sector is foodservice industry. Currently, the 
food service industry has shown rapid growth in Southeast Asia (Euromonitor, 2013). 
In 2012, Malaysia food service market is valued at between US$5 and US$10 billion 
(Malaysian-German Chamber of Commerce and Industry, 2012; Euromonitor, 2014). 
Generally, the food service sector in Malaysia can be clasified into four major groups, 
i.e. full service restaurants, fast food restaurants, cafes and bars, and small-to-
medium independent foodservice operators (Tan, 2011). The small-to-medium 
independent foodservice operators include the single site cafes, coffee shops, open-
air food stalls, food courts and other minor food service operators (Stantons et al, 
2008). In year 2005, these food service operators were the largest category (85.1%) 
of the food services (Department of Statistics, 2006). In year 2010, traditional coffee 
shops were the majority due to low cost of meals which suited to the local taste 
(Euromonitor, 2011).  Currently, the estimated number of traditional coffee shops in 
Malaysia is between 20, 000 and 30, 000 (The Star, 27 May 2011; MS Coffee Shop 
PGA, 2014). The relative importance of traditional coffee shops has led and would 
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continue to lead to a reconsideration of the role of small food service providers in the 
economy of nations. 
 
 
Traditional coffee shop (TCS) also called as kopitiam and kedai kopi are 
mostly operated by sole proprietor or a family especially in Southeast Asian 
countries (Lai, 2010). Kopitiam is a pre-World War II shop serve as the congregation 
point for the society and it is the combination of Hokkien Chinese word “tiam” (shop) 
and kopi (Malaysia coffee) (Wilson, 1967). These open-air coffee shops offer 
Malaysian coffee and facilities such as ceiling fans, marble-topped tables, foldable 
tables and chairs as the others (Kong, 2010). Mostly TCS not only selling drinks but 
they are teaming up with variety of hawker stalls (Lee and Tan, 2007). Until today, 
there are many TCS in Malaysia that have been operating for over 50 years old with 
this formula and most of them are now in its second or third generation (MS Coffee 
Shop PGA, 2014). Malaysian TCS are hence considered as the intangible cultural 
heritage (Huang, 2010; Rahman, 2010; Lai 2010). People visit these TCS not just for 
their culinary offerings, but also for the history that each serves up. TCS are playing 
an important role in expending to tourism industry due to its cultural heritage. There 
is a general believes that desire tourism generation in this country can be achieved 
through development of TCS. As stated by former Tourism Minister Datuk Seri Dr 
Ng Yen Yen in The Star (20 April 2012), 
 
 
Our traditional kopitiam (TCS) is a unique heritage that can only be found in 
Malaysia. An average tourist to Malaysia last year spent about RM300 or 17% from 
an average expenditure of RM2, 260 on food and drinks. So, we should see how our 
coffee shops can use this opportunity to benefit from the country‟s expanding 
tourism industry. 
(The Star, 20 April 2012) 
 
 
Nevertheless, the coffee shops industry in Malaysia reported as the fastest 
growing with its value worth close to RM4 million (Euromonitor, 2014). Clearly, the 
above statement proves the crucial of coffee shops for the nation. TCS is gaining 
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popularity among local people and tourist as it provides local food and beverages 
such as local white coffee which differs from western-style coffee and tea (Zainol et 
al., 2015). Additionally, the local white coffee prepared by using an unusual method 
that combines modern elements of roasting with traditional brewing practices gained 
high status and popularity (MS Coffee Shop PGA, 2014). As such, TCS in the 
context of literature suggesting social gathering places with the potential to enhance 
community (Lai, 2010).  
 
 
The rich cultural heritage of Southeast Asia has been recognized as an asset 
that attracts visitors and generates income for this region. Cultural heritage as 
indications for regional tourism development and generates income for country 
(Ghafar, 2006). Lai (2010) conducted a study on the coffee cultural, social 
distinctiveness and diversity of TCS in Singapore. She addresses that TCS not only 
served as public place for meals and meetings but also considered as a part of 
cultural heritage because of its multicultural cuisines and customers (Lai, 2010). It is 
common that local coffee shops Malaysia, Singapore and Indonesia are the famous 
places in Southeast Asia for coffee. In fact, traditional coffee shops bring the name of 
Malaysia to tourists. For example, Ipoh which is located in Perak became a famous 
place due to the origin of white coffee and the success of the Old Town White Coffee 
brand which developed from a small and traditional coffee shop. Now, Old Town 
White Coffee becomes one of the largest Malaysia franchise at oversea. Local 
breakfast originated from traditional coffee shops which serving kaya toast, kopi and 
half-boiled eggs have becomes a profitable business. The government further decided 
to branding Ipoh as the „City of White Coffee‟ and consider it as one of the icons of 
Perak, Malaysia (Ipohecho, 2010). This is supported by the former State Chairman 
for Industry, Investment, Industrial Development and Tourism, Dato‟ Hamidah 
Osman who said,  
 
 
“white coffee is also well-known overseas especially in the United Kingdom”  
(Ipohecho, 2010) 
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Thus, TCS create a strong link among Malaysian with the signature local 
cuisine and also act as places to foster nation food reputations. TCS are therefore act 
as the local signature food industry in Malaysia. Local food represents cultural or 
national identity and plays roles in positioning and promoting a destination (Hjalager 
and Richards, 2002; Du Rand et al., 2003). That is why food tourism has become 
interest topics recently. A study by Holroyd and Elliott (2010) found that restaurant 
industry make a valuable contribution in attracting tourists and hence encourage the 
growth in tourism industry. In Wilson (2011) review, several countries like France, 
Italy, Mexico, Thailand, South Korea and Taiwan are attempting to construct the 
image of a nation through its distinctive culinary cultures. TCS have a great potential 
to develop quickly because people love culinary native Malaysian. In addition, 
Malaysia is a country of tourism and always crowded of visitors from abroad. TCS in 
Malaysia have been recognised as these eateries cater to a big population of locals 
and foreign tourists. As a result, many travel writers and food critiques hailed 
kopitiam as a unique food eatery in Malaysia with a vibrant local cuisines and culture. 
Therefore, the cuisine and cultural of local coffee shops are undeniably become 
important elements to tourism industry and hence promote our country. 
 
 
SMEs help in developing of entrepreneurship spirit and provide job 
opportunities to the low educated citizens (The Asia Foundation, 2010). Individuals 
with lower incomes can improve their lives by joining this sector (Selamat et al, 
2011). TCS creates considerable direct and indirect employment in the economy. 
They contribute to the national objective in terms of employment generation at low 
investment cost and indigenous technology. For instance, TCS will provide self-
employed job opportunities such as food stall operators, cooks, waiters and 
dishwashers. This industry might also provide a range of jobs opportunities for 
workers over the age of 50. In additional, traditional coffee shops could encourage 
development of entrepreneurial capabilities. For instance, Old Town White Coffee be 
successfully expanded their businesses internationally (Ipohecho, 2010). SMEs are 
important traders and giving support to the big companies (Omar et al, 2009). TCS 
are also important traders to primary industries as they encompass the business 
activities involved in acquiring materials from suppliers and providing products and 
services to consumers. For instance, they contribute to a large demand of the coffee, 
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tea and beverage industry (MS Coffee Shop PGA, 2014). These coffee shops use 
locally produced and manufactured products exclusively. In sum, TCS contribute 
significantly to the provision of employment opportunities, enabled the local cuisines 
to flourish, opportunity to expand tourism industry, potential to be franchised, and 
eventually increase the generation of national income. 
 
 
 
 
1.2 Malaysian Traditional Coffee Shop 
 
 
Traditional coffee shop (TCS) also called as kopitiam and kedai kopi and 
mostly operated by sole proprietor or a family especially in Southeast Asian 
countries (Lai, 2010). Kopitiam is derived from the combination of the Hokkien 
Chinese word “tiam” (shop) and kopi (coffee) and exist before World War II. Most 
of the Malaysians TCS were family-run (Lai, 2010; Toyad, 2012). These open-air 
coffee shops offer local coffee and equipped with facilities such as ceiling fans, 
foldable tables and chairs as the others (Kong, 2010). The layout of TCS is simple 
but not systematic as they have limited space. Due to limited space, sharing table 
among patrons is common in the kopitiams (Mak, 2007; Malaysiakini, 2007). As a 
result, TCS is in commitment of excessively noisy surroundings. Mostly TCS not 
only selling drinks but they are teaming up with variety of hawker stalls (Lee and 
Tan, 2007). They operate with many stalls selling a variety of local cuisines (some of 
them are halal and some are non-halal) (Mak, 2007). For example, nasi lemak 
(coconut flavoured rice), laksa (noodles in a spicy broth), curry mee and Hainan 
chicken rice.  
 
 
European experienced coffee culture in seventeenth century. The original 
function of coffee house or coffee shop is set up as alcohol free alternatives place to 
the public where a center of social activity and communication (Ellis and Aytoun, 
1956). Coffee shop in South Asia was the starting point for their local coffee culture 
since the British colonization in nineteenth century as European established coffee 
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plantations in their respective colonies. Malaysian coffee culture has been established 
in the early 1900s during the British colonization where the coffee shops serve as a 
natural gathering point for the society (Wilson, 1967). The establishment of Malaysia 
and Singapore Coffeeshop Proprietors‟ Association in 1947 also represent the 
historical story of traditional coffee shops in both Malaysia and Singapore. Kopitiam 
is a place serving cups of local-style brew and traditional cuisine, and offering 
traditional fares with budget meals. Kopitiam history is always close related to the 
Chinese, Hainanese immigrants. As noted in the study by Lai (2010),  
 
 
The early history of the koitiam is incomplete without understanding the part played 
by the Hainanese kopitiam. 
 (Lai, 2010) 
 
 
During the British colonization, the authorities established a legal framework 
in conceptualizing human capital to solve the shortage of low skilled workers. Asian 
labor migration was largely dominated from China and India. Many Chinese came to 
Southeast Asia due to the growing economic opportunities in the region. The 
entrepreneurial immigrants from China also moved to the country to seek a better life. 
The majority of the Chinese migrants were less skilled, many of them are working as 
cooks on the European ships and some work in expat homes. Among the Chinese, 
Hainanese and Foochow immigrants set up coffee shops with their culinary skills 
they had previously acquired from the European when they have enough modal. 
Selling coffee bring a better living to them as they offer a cheaper unique taste of 
coffee and breakfast.  
 
 
In the late twentieth century, modern coffee shops or chain cafes have 
sprouted across the country. For example, Starbucks, Alicafé, Old Town White 
Coffee, Pak Hainan Lao and Uncle Lim. These coffee shops have a close design with 
traditional coffee shops but modernized with air-conditional environment and 
facilities such as free Wi-Fi service (Euromonitor International, 2010). The trend of 
drinking coffee in traditional coffee shops was revamped to air-conditioned modern 
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coffee shops (Euromonitor International, 2011). Consumers are now getting more 
choices to experience a wide variety of coffee beans from every corner of the world. 
As a result, coffee shops today create a fierce competition among the operators (The 
Star, 2011). However, until today, there are numerous TCS in Malaysia that have 
been operating for over 50 years and handed down from father to son over 
generations. Many of them have become famous for their traditional cuisines and 
people visit the traditional coffee shops not just for their culinary offerings, but also 
for the history that they possess. For example, Nam Heong and Sin Yoon Loong in 
Ipoh, Malaysia (Huang, 2010). In fact, there is a strong sense of affinity for local 
coffee shops in Malaysia while it would be impossible substituted by modern coffee 
shops. 
 
 
Malaysian TCS are open-air coffee shops that offer local breakfast 
accompanied by local coffee. The breakfast are based on egg, toast, and kaya (jam) 
while the coffee (kopi) is made by pouring boiling water through a cloth sock filter. 
Other drinks like coffee, tea, and Milo (malted chocolate drink) also provided in the 
traditional coffee shops (Mak, 2007). Comparatively, traditional coffee shop is 
devoid of air-conditioning environment is considered grimy and greasy (The Star, 
2011). According to Lai (2009), TCS is consider as the public spaces and also space 
social sense for people either in formal or informal groups, as they go about their 
daily activities over time. Coffee shop patrons would like to enjoy a cup of local 
coffee and exchange news on various topics including national politics, office 
politics, TV dramas, and food. They patronize TCS because the price of meal is low 
(Lai, 2009). Concretely, TCS offer a coffee culture with a more affordable price. 
 
 
Modern coffee shops in comparison offers menu such as sandwiches, salads 
pastries, and other light refreshments plus filter coffee, espresso-based hot drinks, ice 
tea and cold drinks. These cafes serving „Italian-style‟ coffee which emphasis on arts. 
Modern coffee shops are not only leading in term of product innovation but also 
offering local cuisines. For example, Starbucks came out with new products such as 
Frappuccino (a low fat creamy iced coffee) and offer curry puffs in Asian countries 
(Schultz and Speiser 2003). On the other hand, modern coffee shops provide an 
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atmosphere of luxury with air-conditional, indoor or outdoor coffee spaces, free WiFi 
services and sofa seating for their customers (Ellis, 2004; Samukkeetham, 2010). 
Modern coffee shops are located in both economic centers and residential areas. They 
provide convenient atmosphere that can attract customers (Miller, 2009; Pradata and 
Ariestya, 2007).  
 
 
In conclusion, TCS and modern coffee shops are slightly different in terms of 
foods and beverage, layout, interior design and facilities, location selection, coffee 
culture and customers and also the price. Based on the report by Stantons et al (2008), 
open air coffee shops belong to the small independent food service operators in 
Malaysia. According to MS Coffee Shop PGA (2014), the number of full-time 
employees in local coffee shops is not more than thirty as mostly run by a small 
family. Furthermore, there is no statistical data of the annual sales turnover of local 
coffee shops therefore this business is categorized as micro enterprise based on its 
size (employee). For the purposes of this study, the terms TCS, Malaysian traditional 
coffee shop, and local coffee shop are used interchangeably. 
 
 
 
 
1.3 Problem Statements 
 
 
TCS represent a significant sector of the SMEs food services economy in 
Southeast Asia. The competition in food service industry increase as it has shown 
rapidly growth in Malaysia (Stantons et al., 2008; Alejandro et al., 2010; Bakar and 
Farinda, 2012; Salim et al., 2012; Euromonitor, 2013). Many more consumers in 
various cities are eagerly waiting for opening up of the eateries due to their busy 
lifestyle (Farzana et al., 2011). Malaysia‟s food service market has growing but the 
number of TCS was decreased over the past 10 years (The Straits Times, 4 July 
2010). The major impact which the TCS has made in Malaysia is that it has changed 
the whole concept of patronise in term of setup and consumer consumption 
behaviour. The modern cafes and the Western cafes are multiplying at a lighting 
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speed over the past few years in Malaysia (Rahman, 2010). The trend shows that it is 
not only the consumers of major cities of Malaysia but also those of the small cities 
who are experiencing this coffee shop revolution. Modern cafes are successfully in 
catching customer‟s attention with more comfortable environment and facilities 
(Rahman, 2010). Modern cafes also started to catch the local consumers with their 
exotic cuisine (Stantons et al., 2008). For example, Starbucks offer local coffee, KFC 
offers spicy fried chicken and rice, whereas Pizza Hut offers curry and satay flavors. 
As such, TCS is not the only place that provides local cuisine.  
 
 
The growing of modern cafe and Western cafe threatens the small 
independent food service operators like TCS (Lai, 2010; Rahman, 2010). Food 
service industry is one of the most entrepreneurial of business and has a low barrier 
to entry (Sahari and Basir, 2012). The presence of massive cafe chains brings about a 
tension in the foodservices industry. More companies are chasing fewer customers 
because supply is greater than demand. It is worst when many international brand 
cafes and restaurants now also offer coffee for a price that close to TCS 
(Euromonitor, 2013). Number of TCS forced to close because of the threatsfrom 
modern cafe and Western cafe. Alejandro et al. (2010) reported that more than 50% 
of service sector SMEs including food services sector were affected by the downturn 
in 2010. According to the Malaysia Kheng Keow Coffee Merchants Restaurant and 
Bar Owners Association, there was decreasing number of coffee shops over the past 
10 years (The Straits Times, 2010, July 04). According to Department of Statistics 
Malaysia (2011), the total number of SMEs has decreased from 17,157 firms in 2010 
to 16,893 firms in 2011. In the same year, the number of traditional coffee shops in 
Petaling Jaya, Kuala Lumpur has decreased from about 800 to about 200 (Raj, 2011). 
These indicated that the TCS is struggling in the high competition industry. As most 
of the SMEs businesses, TCS might force to shutdown when they are not capable to 
deal with the fierce competition.  
 
 
The added competition in the existing environment is not only challenge that 
TCS faced. Rising of operation cost and staffing are serious issues. Some traditional 
coffee shops closed down due to a high rent in conjunction of rising costs of goods. 
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According to Malaysia and Singapore Coffeeshop Proprietors‟ Association, TCS are 
under pressure in the high cost of goods due to inflation (The Star, 12 July 2008). 
This led to a glass of water offered in TCSS raise from Rm0.30 to RM0.50 
(Euromonitor, 2013b). As a result, they are facing lost of customers due to hard to 
sustain their low price strategy. In addition, SME family businesses suffer shortage 
of labour due to low wages, less career opportunities, hard works and long hours of 
operation (Mandl, 2008). Local do not want to work at small independent food 
services nowadays (Tan, 2011). Recently, more than 500 restaurants and coffee 
shops ceased operations temporarily due to the shortage of workers. As local people 
do not want to work in coffee shop, coffee shop proprietors are hiring foreign 
workers. Unfortunately, the work permit of foreign workers from Indonesia and the 
Philippines has detained because of the regulations (The Star, 7 March 2014). As a 
result, coffee shop proprietors also bear a burden of hidden costs. MS Coffee Shop 
PGA (2014) further revealed that there is more closure of TCS in Malaysia than their 
birth nowadays.  
 
 
Commonly, the major reasons SMEs shutdowns are financial and managerial 
issues (Thornhill and Amit, 2003). Interestingly, SMEs family businesses shut down 
might mainly due to personal issue of incumbent or offspring itself. Previous family 
business research has shown that the chance to transfer their business to the second 
generation and beyond is low (Carlock and Ward, 2001; Le Breton-Miller et al., 
2004; Motwani et al., 2006; Duh, 2012). In 1975, there is a trend of occupational 
transformation from traditional coffee shop enterprise to other lines of occupations 
due to the offsprings‟ interest has changed (Han, 1975). Drawing on the study by 
Ngui (2002) in Malaysia, revealed that Chinese family firms suffer from business 
sustainability due to lack of motivation among offspring. Correspondingly, other 
studies show thatlack of interests (Van Praag, 2003), other career opportunities 
(GMAP, 2007), and desire to retire (Wennberg et al., 2009) also lead to SMEs 
shutdown. Likewise, these mostly family-run traditional coffee shops in Malaysia are 
facing greater challenges in trying for long-term survival. When it comes to the 
condition of these businesses after the demise or retirement of their founders most of 
them do not succeed, grow, or survive. Large number of TCS rarely survives when 
left in the hands of the next generation of family members. Thus, urgent question can 
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be put forward. Why are some traditional coffee shops able to successfully manage 
their coffee shop while others are not? 
 
 
Consequently if traditional coffee shops are to survive to the second 
generation and beyond, it is critically important for the researcher to understand what 
are the performance determinants of the SMEs family businesses particular related to 
the food services industry, and how it differs from that within manufacturing industry. 
Previous studies on SMEs performance had been mostly conducted in European 
countries. Many studies conducted in other countries and Malaysia had done but 
focus on manufacturing industry (Wijewardena and Tibbits, 1999; How, 2001; 
Cheng, 2002; Kaliappan et al., 2008; Purohit and Kavita, 2009; Moorthy et al., 2012). 
The future study on the SMEs is highly recommended in different industry (Geoffrey 
and Miller, 2009). This is because the findings may vary from industry to industry 
given the difference of idiosyncrasies associated with firms. The manufacturing 
industry has greater extent of trading and complex system with more stringent 
process. Besides, SMEs food service industry has a low survival rates than other 
industry (GMAP, 2007). The studies on performance determinants for SMEs family 
businesses are increasing in strategic management research (Abdullah, 2002; 
Poutziouris et al., 2004; Alasadi and Abdelrahim, 2007; Strotmann, 2007). Yet it 
appears to be very limited research on small independent food operators in Malaysia. 
The findings of studies in retailing or in manufacturing may not be readily apparent 
in the studies of food service industry. Thus, it is a gap for researchers to study the 
performance determinants of small independent food services in Malaysia. 
 
 
In Malaysia, studies discussed on foods services industry have overemphasis 
on the consumer behaviour such as behavior intentions, customer loyalty and 
services quality. For example, Tan and Yeap (2011); Ariffin et al. (2012); Voon 
(2012); Othman and Goodarzirad (2013); Sulaiman and Haron (2013); Chan et al. 
(2014); Rahman and Abdel Fattah (2014); Zainol et al. (2015). Particularly, 
identifying and categorizing the determinants of performance are lacking. Han (1975) 
is the earlier researcher studied on the TCS in Malaysia. Han (1975) concluded that 
the traditional pursuit coffee-shop enterprises are gradually breaking down because 
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the new generation is reluctant to take over those small family-owned businesses 
(Han, 1975). Rahman (2010) conducted the research about understanding Malaysian 
coffee culture. Rahman‟s research mainly discussed about history and the journey 
towards modernity of Malaysian social culture. Rahman suggested to the future study 
on the investigation of branding of local coffee shop (Rahman, 2010). What are the 
determinants of the TCS business performance in Malaysia? Therefore, this study 
was spawned from the lack of research where intended to investigate the 
performance determinants of TCS.  
 
 
In addition, most of the similar research in SMEs was fragmented and only in 
the descriptive state. The findings from the previous analyses revealed numerous 
determinants analyzed influence the SMEs business performance (detailed in Table 
2.3, Chapter 2). These performance determinants can be grouped into internal 
perspectives and external perspectives. The internal perspectives can be catogorised 
into entrepreneurial characteristic, owner characteristic, firm characteristic, family 
involvement, human capital, management, succession planning, business planning, 
financing, social capital and network, marketing, technology, innovation and strategy 
etc. While external perspectives can be catogorised into location, government, 
competition, and economic conditions etc. Literature has paid particular attention to 
the importance of various determinants but limited relevant model as a guideline for 
future study on the SMEs business performance. Besides, overemphasis on internal 
perspective areas of firm is stressed by the resource based view researchers (Upton 
and Petty, 2000; Newbert, 2007). The question of why some businesses performe 
better and or others do not is still the centre of focus in these areas. The environments 
as well as and some other factors that are very complex and dynamic. By comparing 
the previous studies, this study attempts to test a wider set of determinants to provide 
a complete picture, which in turn permits us to present an empirical answer to the 
question of what determinants are valid predictors of TCS business performance in 
Malaysia. 
 
 
In Malaysia, one of the reasons for restaurant failure is poor business strategy 
(Salim et al., 2012). Business‟s activities and strategy implementation are depends a 
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lot on strategic-decision making. Usually, every firm will adjust themselves (valuable 
resources) to the industry structure to remain competitive in the market (Parnell, 
2006). But every firm has its own set of internal and external valuable resources and 
different perspective towards environmental uncertainties (Moorthy et al., 2012). 
During hectic times for the business, better strategic decision-making quality could 
be the key action for utilizing of valuable resources. It is notable that, previous 
studies from other countries recognized that strategic decision-making quality could 
helps to delineate the success of SMEs (Huang, 2009). Currently, there is no study, to 
researcher knowledge, empirical links between performance determinants and 
strategic decision-making quality and its impact on Malaysian small businesses. This 
study‟s purpose is to study TCS as small businesses. Hence a question has arises. 
What are the roles of strategic decision making quality on traditional coffee shop 
businesses performance? Therefore, another research gap is tocapture extensive 
performance determinants to incorporate the strategic decision-making qualitythat 
affect business performance.  
 
 
Regarding the above discussions, the main problems concerned that need to 
be studied: Understanding the determinants associated with performance can help to 
increase the mortality rate of traditional coffee shops. Malaysian TCS proprietors are 
unaware of the determinants that can enhance business performance. The findings of 
studies in retailing or in manufacturing may not be readily apparent in traditional 
coffee shops. They need to identify the performance determinants by capturing 
extensive performance determinants from both the internal and external perspectives. 
Strategic decision making quality affects the businesses in deploying their existing 
resources to implement business‟s activities and strategies. Yet, whether the strategic 
decision-making quality can act as a mediating factor between performance 
determinants and business performance is remain unidentified. 
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1.4 Research Questions 
 
 
This research tries to contribute to the body of knowledge that exists in the 
relationship between determinants of small family business performance. In 
particular, this research is to investigate the determinants of traditional coffee shop 
businesses performance in Malaysia. In order to do so, the following research 
questions are formulated:  
 
 
1. Do the determinants of firm performance like internal perspectives 
(entrepreneurial characteristic, family involvement, managerial competency, 
succession planning, financing accessibility, social capital and network, marketing 
competency) and external perspectives (location, competition, government agency 
and policy) have a significant effect on traditional coffee shop businesses 
performance? 
 
 
2. Could strategic decision-making quality be a mediating factor between 
performance determinants and traditional coffee shop businesses performance? 
 
 
3. Which determinants have significant effect on traditional coffee shop businesses 
performance? 
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1.5 Research Objectives  
 
 
The objectives of this study are: 
 
 
1. To investigate the determinants of traditional coffee shops businesses performance 
in Malaysia.  
 
 
 To justify the effect of internal perspectives (entrepreneurial characteristic, 
family involvement, managerial competency, succession planning, financing 
accessibility, social capital and network, marketing competency) on traditional coffee 
shop businesses performance. 
 
 
 To justify the effect of external perspectives (location, competition, 
government agency and policy) on traditional coffee shops businesses performance. 
 
 
2. To study the mediating effect of strategic decision-making quality between 
performance determinants and businesses performance. 
 
 
3. To develop a businesses performance model of traditional coffee shops by using 
structural equation modeling (SEM). 
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1.6 Justifications for Choosing Scope of the Study 
 
 
Traditional coffee shops in Malaysia form the scope of the study as they are 
the big category small independent foods service providers. They represent local 
signature in Malaysia and considered as the intangible cultural heritage especially in 
Southeast Asian countries (Huang, 2010; Rahman, 2010; Lai 2010). A booklet of 
Top 100 Malaysian traditional coffee shops published by Tourism Ministry define 
that traditional coffee shops are including those coffee shops that have evolved and 
repackaged its décor which located in the traditional rows of shop houses but 
excluded the modern and franchise café outlets (MS Coffee Shop PGA, 2011; 
Tourism Malaysia, 2011). In this study, TCS entrepreneurs or owners are the 
participations in the research survey. This is because owners possess a substantial 
knowledge about their business (Lee et al., 2003). These people are running and 
managing the traditional coffee shop business directly. TCS failure rates are very 
high in Peninsula Malaysia, which makes Peninsula Malaysia a suitable setting for 
the study (The Straits Times, 2010, July 04; Raj, 2011; MS Coffee Shop PGA, 2014). 
East Malaysia is not included in the study because the development of the SMEs in 
East Malaysia (Sabah and Sarawak) is slower compared to Peninsula Malaysia 
(Moorthy et al., 2012). Besides, TCS in East Malaysia are usually facing less 
challenge (MS Coffee Shop PGA, 2014). Successful TCS owners in Peninsula 
Malaysia may provide insight on the unique nature of the competitive small 
independent food services industry to provide knowledge to others in, or considering 
entering, the industry. 
 
 
 
 
1.7 Significance of the Study 
 
 
This study adds benefits to theoretical implications for several reasons. First, 
research on businesses performance of SMEs will add to the total knowledge of 
sustaining entrepreneurship (Neneh and Vanzyl, 2012). Many studies conducted in 
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other countries and Malaysia had done but focus on retailing industry and 
manufacturing industry (Wijewardena and Tibbits, 1999; How, 2001; Cheng, 2002; 
Kaliappan et al., 2008; Purohit and Kavita, 2009; Moorthy et al., 2012). The 
performance determinants of the SMEs family businesses should be devoted 
todifferent sectors like food services industry and to study how it differs from that 
within manufacturing industry. Previous studies have extensively looked into the 
facet of service quality and product in the food services setting. Particularly, 
identifying and categorizing the determinants of businesses performance are lacking. 
Therefore, this study was conducted to bridge the gap. This study develops a 
structural model of TCS businesses performance in Malaysia which is not readily 
apparent in the study of SMEs family business. Therefore, this kind of empirical 
study has a great potential to contribute to the debate in entrepreneurship research, 
especially concerning what competitive advantages and performance determinants of 
SMEs food services sector. 
 
 
Second, this study extends existing models of businesses performance beyond 
firm‟s resources. Benavides-Velasco et al. (2011) conducted a study to identify 
trends in family business research from the indexed articles, summarised that a 
combination of frameworks should be linked together to advance in the future 
research. This study combines the framework of sustainable family business (SFB), 
resource-based view (RBV), and dynamic capability (DC) by developing more 
comprehensive variables into a model within SMEs family business which 
overcomes the weakness of the theoretical frameworks. It also presents empirical 
evidence on how each of the determinants affects the TCS businesses performance. 
By adding to the current understanding of the performance determinants, the new 
information about the topic will be of benefit to discipline academics and specialists 
interested in developing theory. 
 
 
Third, this study attempts to answer the call of previous studies where in 
concert with the sparse literature on strategic decision-making in Malaysian SMEs 
and small family businesses generally (Jamaluddin and Dickie, 2011). This study 
presents literature of the roles of strategic decision-making in the small family 
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businesses. Previous studies call for the future studies on the relationship of SDQM 
and firm performance (Huang, 2009). This study answers the call. How efficient 
firms utilise their resources to improve firm performance is depends on the role of 
capability like enhancing SDQM. Analogous to this, therefore this study also 
investigates the effects of determinants of SMEs family businesses performance with 
taking into account the SDQM as a mediator. With the findings, it helps to build a 
strong awareness on the relationship between internal perspectives, external 
perspectives and SDQM toward businesses performance. 
 
 
Fourth, this study is significant because the researcher emphasis on the 
advance statistical methodology tools by providing a more reliable empirically-
supported model. This is because most of the previous studies employed an 
exploratory design and yet the outcomes of the analyses are fragmented and wide-
ranging. This study helps to clarify which determinants that are affecting the 
businesses performance of TCS through structural equation modeling (SEM). Thus, 
this study highlights the value of applying PLS-SEM in empirical research as there is 
increasing number of studies suggested future study on causality effects of the 
survival determinants towards the businesses performance. The findings of this study 
will not only add richer insights to the study on businesses performance but also 
benefit researchers by providing a guideline model to imitate. 
 
 
In additional, this study also provides some practical implications. Firstly, 
this study offers consciousness of what determine TCS businesses performance in 
Malaysia. In Malaysia, studies discussed on foods services industry have 
overemphasis on the consumer behaviour such as behavior intentions, customer 
loyalty and services quality. For example, Tan and Yeap (2011); Voon (2012); 
Othman and Goodarzirad (2013); Sulaiman and Haron (2013); Chan et al. (2014); 
Rahman and Abdel Fattah (2014).The performance determinants of the food service 
providers are beyond than that. For instance, Othman and Don (2012) noted that the 
restaurant entrepreneurs must have the knowledge on management, customers, 
competitors and market conditions to make the businesses profitability. Business 
performance determinants, if not understand appropriately, may eventually led to 
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business closure. This study can help coffee shop proprietors more comprehensively 
understand the determinants that help generate their competitive advantages, help 
them use this understanding to evaluate the full range of resources their business may 
possess, and then exploit those resources that have the potential to reduce the risk of 
failure and increase chances of success. The findings in this study can be used by 
other concepts food service providers to develop a competitive advantage, achieve 
businesses performance and maintain survivability. 
 
 
Secondly, this study lifts up consciousness and understanding of the role of 
TCS as an intangible cultural heritage of the country and their potential contribution 
to the tourism industry. Malaysia is the second largest in the ASEAN coffee market 
after Vietnam (Corporate Directions Inc., 2016). Malaysia kopitiam franchise, for 
example, Old Town White Coffee is also done well abroad (Ipohecho, 2010). The 
local coffee shop businesses also play a role to promote Malaysian cuisine in the 
global market. For instance, a portion of local coffee shops operators carry their 
father‟s recipe to start a Malaysian restaurant in overseas when they move or migrate 
to Japan (Yoshino, 2010). Unfortunately, there is not much official data available or 
research conducted on the local coffee shops. This study encourages entrepreneurs to 
view the local coffee shops business as the wealth creation vehicle and strive to 
create new ideas in particular relating to food service sector or tourism sector, they 
may be able to move beyond the succession model and hence further promote 
Malaysia as an interesting food heaven tourism destination in the world. Thus, it is 
important to gain more understanding on the local coffee shop industry and how to 
enhance the survivability of them. 
 
 
Thirdly, this study is also beneficial to government and other institutions 
because it explore more information and issues of TCS. Commercially oriented 
institutions like banks, might benefit from understanding the performance 
determinants as well when bring about loan decision-making. Performance 
determinants of TCS are not only interesting to commercially oriented institutions. 
Recently, the government recognised that the opportunity of local franchise industry 
to the global market, for instance, average start-up cost of a kopitiam is around 
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RM600, 000 to RM1.2 million (SME Annual Report, 2014). Under Budget 2015, the 
Government reiterated its commitment to further developing the franchise industry 
(SME Annual Report, 2014). Therefore, through the finding of this study, SMEs 
support mechanisms such as SME Corporation Malaysia and SME Bank may gain a 
better understand on the issues facing by the TCS businesses and hence bring about 
appropriate assistance or programs to enhance their opportunity to become successful. 
 
 
In summary, the current study of performance determinants of TCS adds to 
existing knowledge in the academic and practical discipline of SMEs family business. 
The development of suggestions for future research in the discipline will be of value 
to researchers and research students. The findings of the research are helpful and 
useful to individual entrepreneurs as well as to economic development planners. 
 
 
 
 
1.8 Operational Definitions 
 
 
This section provides operational definition of the terms and variables in which 
thestudy uses at the operational model applied in this thesis. Brief definitions and/or 
explanations for each term are given below in an alphabetical order:  
 
 
1. Business Performance  
Business performance is defined as the opposite of failure and it depends on the 
ability of the business continues to operate as a self-sustaining economic entity 
(Chrisman et al., 1998). Business performance has discernible links between 
business longevity, success, and performance (Lussier and Pfiefer, 2001; Danes et al., 
2002; Williams and Jones, 2010; Zellweger et al., 2011; Rahman et al. 2015). 
Business performance is therefore defined as entrepreneur‟s perception of 
achievement. 
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2. Competition 
Hunt (2000) defines competition as a “disequilibrating, ongoing process that is a 
constant struggle among firms for a comparative advantage in resources that will 
yield a marketplace position of competitive advantage, and thereby, superior 
financial performance”. Competition is apparent in conditions where firms struggle 
for survival in an environment with high number of rivals. 
 
 
3. Entrepreneurial Characteristic  
Entrepreneurial characteristic is described as a typical feature or quality that someone 
or somebody has such as being innovative, creative and open to change, have the 
ability to identify opportunities and achieve stated goals, which can build something 
of recognized values around perceived opportunities(O‟Connor and Fiol, 2002). The 
characteristics of entrepreneurs incorporated The Big Five Model of personalities 
provide the measures of the entrepreneurs‟ personality (Ciavarella, 2004; Zhao and 
Seibert, 2006; Farrington, 2012). 
 
 
4. Family Business  
Family business is defined as a business managed with the intention to pursue the 
vision of the business held by a dominant coalition controlled by members of family 
(Sharma et al., 2001). Family businesses are typically characterized by considering 
the interaction of family members, ownership and management (Tagiuri and Davis, 
1996; Sharma and Nordqvist, 2008). 
 
 
5. Family Involvement 
Family involvement exists when there two or more family members are directly 
involved in the everyday business procedures (Poutziouris, 2001; Astrachan and 
Shanker, 2003; Miller et al., 2008). 
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6. Financing Accessibility 
Ganbold (2008) defined financial accessibility as an absence of cost barriers in the 
use of financial services. Cost barriers make it expensive and time consuming for 
users to gather information on financial services. 
 
 
7. Government Agency and Policy 
Government agency and policy plays roles in making rules, legal systems and 
agencies to give impact on allocation at the business activity and allow legally 
binding edicts to flow across national boundaries (Jahanshahi et al., 2011). 
 
 
8. Location 
Location is related to the more location criteria by the level of geographical analysis. 
The possible determinants of classical strategic location are including visibility, 
accessibility and competition difficulties. 
 
 
9. Malaysia SMEs –Food services sector 
Malaysia SMEs services sector can be divided into three categories. First, micro 
enterprise which is an enterprise with a sales turnover of less than RM300, 000, or 
less than five full-time employees. Second, small enterprise which has annual sales 
turnover of RM300, 000 to less than RM3 million, or five to thirty full-time 
employees. Third, medium enterprise which has annual sales turnover of RM3 
million to RM20 million, or 30 to 75 full-time employees (SME Corp. Malaysia, 
2014). The food service sector is including restaurant industry, coffee shops, hawkers 
and stalls (Census of Establishments and Enterprise, 2005). Also, 
foodserviceindustry involves a great amount of personal interaction among food 
service providers and customers (Grace and O‟Cass, 2002; Kim and Kim, 2004; 
Papadatos, 2006; Schulz, 2012; Othman et al., 2013b).  
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10. Managerial Competency 
Competency is defined as the dimensions of behaviour which underlie competent job 
performance and developed on-the-job rather than as a set ideas and skills that exist 
independently of the industrial context (Martin and Staines, 1994). Scholars 
described managerial competencies as the content and terminology of knowledge, 
skills and attitudes of a person which essentially to firm‟s performance (Strebler et 
al., 1997; Hoffmann, 1999; Tett et al., 2000; Mitchelmore and Rowley, 2010). 
 
 
11. Marketing Competency 
Marketing competency relate to activities that resulting from the interaction between 
emerging environmental forces (including day-to-day market events) to facilitate the 
effectiveness of marketing (Sashittal and Jassawalla, 2001). In this study, marketing 
competency is that delineate the marketing activities food services perform. 
 
 
12. Social Capital and Network 
Adler and Kwon (2002) define social capital as the goodwill available in a network 
of relationships to individuals or groups. These goodwill or resources include 
information, ideas, contacts, opportunities, power, influence, emotional support, trust 
and cooperation (Baker, 2000). 
 
 
13. Succession Planning 
Sharma et al. (2000) defined succession planning as the explicit process by which the 
management control is transferred from one family member to another. Succession 
planning can aslo be described as the attempt to plan for transfering of leadership and 
power from one family member to the next where firms plan for the future transfer of 
ownership (Sambrook, 2005; Griffeth et al., 2006). 
 
 
14. Strategic Decision-making Quality 
Prior theorists defined a strategic decision as an action in making choice with 
important consequences and resource demands for the organization (Mintzberg et al., 
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1976; Nutt, 1998). Strategic decision-making quality is the extent to which the 
strategic decisions made has given sufficient consideration in achieving the overall 
effectiveness. 
 
 
15. Traditional Coffee Shop 
Traditional coffee shop also called as kopitiam and kedai kopi and mostly operated 
by sole proprietor or a family especially in Southeast Asian countries (Lai, 2010). 
These open-air coffee shops offer Malaysian coffee and facilities such as ceiling fans, 
marble-topped tables, foldable tables and chairs as the others (Kong, 2010). Mostly 
traditional coffee shops not only selling drinks but they are teaming up with variety 
of hawker stalls (Lee and Tan, 2007). A booklet of Top 100 Malaysian traditional 
coffee shops published by Tourism Ministry define that traditional coffee shops are 
including those coffee shops that have evolved and repackaged its décor which 
located in the traditional rows of shop houses but excluded the modern and franchise 
café outlets (MS Coffee Shop PGA, 2011). Additionally, Traditional coffee shop is 
categorized as micro and small enterprise based on its size (employee) and turnover. 
For the purposes of this study, the terms traditional coffee shop, Malaysian 
traditional coffee shop, and local coffee shop are used interchangeably. 
 
 
 
 
1.9 Organisation of the Thesis 
 
 
This thesis is organised as follows. Chapter 2 presents the theoretical framework and 
elaborates literature review on previous studies incorporating the objectives of this 
research. This is followed by research methodology in Chapter 3. Chapter 4 of the 
thesis presents the principal findings of the research. Finally, the last chapter exposes 
the main conclusions of the research and some suggestions for further research. 
. 
215 
 
 
REFERENCES 
 
 
 
 
Aaker, D. A. (1991). Managing brand equity: Capitalizing on the value of brand  
name. New York: Free Press. 
Aaltonen, S., Heinze, A., Ielpa, G. and De Tommaso, D. (2015). Enterprise cultural  
heritage. The source for sustainable competitive advantage and survival for 
food sector SMEs. Entrepreneurship and Innovation,16 (2), 73-82. 
Abanis, T., Sunday, T., Burani, A., and Eliabu, B. (2013). Financial Management  
Practices Is Small and Medium Enterprises in Selected Districts in Western 
Uganda. Research Journal of Finance and Accounting, 4(2), 34.   
Abe, M. (2009). SMEs in Asia and the Pacific. Chapter 1 in Globalization of  
Production and the Competitiveness of Small and Medium-sized Enterprises 
in Asia and the Pacific: Trends and Prospects, 2009(65), 1-31. 
Abdullah, M. A., Hamid, Z. A. and Hashim, J. (2011). Family-Owned Businesses:  
Towards a Model of Succession Planning in Malaysia. International Review 
of Business Research Papers, 7(1), 251-264. 
Abiodun, E. A. and Harry, E. (2014). SME Firms Performance in Nigeria:  
Competitive Advantage and its Impact. International Journal of Research 
Studies in Management, 2014 October, 3(2), 75-86. 
Abiodun, T. S. and Kida, M. I. (2016). Impact of Strategic Orientations on  
Performance of Small and Medium Enterprises. International Journal of  
Economics ,  Commerce  and Managemen t ,  IV(4 ) ,  Apr i l  2016 . 
Abor, J. and Quartey, P. (2010). Issues in SME Development in Ghana and South  
Africa. International Research Journal of Finance and Economics. ISSN 
1450-2887, 39 (2010). 
Ahmad, N. N. (2016). Cash Management Practices in Micro and Small Businesses in  
Malaysia. Journal of Education and Social Sciences, 4(June), 331-335. 
2 
216 
 
 
Ahmad, Z. and Hashim, R. (2011).  Customer‟s Brand Equity and Customer  
Loyalty:A Study on Hotel‟s Conference Market. World Applied Sciences 
Journal ,  12 (Special  Issue of Tourism and Hospitali ty),  44 -49. 
Akinruwa, T. E., Olawunmi D. A. and Ibojo, B. O. (2013). Determinants of Small  
and Medium Enterprises (SMEs) Performance in Ekiti State, Nigeria: A 
Business Survey Approach. European Journal of Humanities and Social 
Sciences, 27(1), 2013, 1397-1413. 
Alam, S. S., Jani, M. F. M and Omar, N. A. (2011). An Empirical Study of Success  
Factors of Women Entrepreneurs in Southern Region in Malaysia. 
International Journal of Economics and Finance, 3(2), 166-175. 
Alam, S. S., Jani, M. F. M., Senik, Z. C. and Domil, A. K. A. (2011). Assessing 
Barriers  of Growth of Food Processing SMIs in Malaysia: A Factor Analysis. 
 International Business Research, 4(1). 
Aleem, M.S. (2015). The Right Marketing Tactics to Target Restaurants. South  
Asian Journal of Management Sciences , 9(2), (Fall 2015), 49-62. 
Alejandro, L., Powell, J. B., Brady, S. and Wohl, I. (2010). An Overview and  
Examination of the Malaysian Service Sector. U.S. International Trade 
Commision, No. ID-27, November 2010. 
Ali, M. and Park, K. (2016). The Mediating Role of an Innovative Culture in the  
Relationship between Absorptive Capacity and Technical and Non-technical  
Innovation. Journal of Business Research, 69 (2016), 1669-1675. 
Amran, N.A. and Ahmad, A.C. (2010). Family Succession and Firm Performance  
among Malaysian Companies. International Journal of Business and Social 
Science, November 2010, 1(2), 193-203. 
Analoui, F. (1995). Management Skills and Senior Management Effectiveness.  
International Journal of Public Sector Management, 8(3), 52-68. 
Ann, W. S. (2006). The Business Secret of Chinese People (Rahsia bisnes orang  
Cina) .  Kuala Lumpur:  PTS Professional Publishing Sdn. Bhd. 
Andreu, R., and Ciborra, C. U. (1996). Organisational Learning and Core  
Capabilities Development: The role of IT. Journal of Strategic Information 
Systems, 5, 111-127. 
 
 
 
217 
 
 
Aral, S. and Weill, P. (2007). IT Assets, Organizational Capabilities, and Firm  
Performance: How Resource Allocations and Organizational Differences 
Explain Performance Variation. Organization Science, 18(5), September–
October 2007, 763-780 
Arend, R.J. and Levesque, M. (2010). Is the Resource-Based View a Practical  
Organizational Theory? Organization Science, 21(4), July-August, 913-930. 
Ariffin, H. F. Bibon, M. F. and Raja Abdullah, R. P. S. (2012). Restaurant‟s  
Atmospheric Elements: What the Customer Wants. Social and Behavioral 
Sciences, 38 (2012), 380-387. 
Aris, N. M. (2007). SMEs: Building Blocks for Economic Growth. Journal of  
Department of Statistics, Department of Statistic, Malaysia.  
Aronoff, C. (2003). Family business succession: the final test of greatness. Family 
 Enterprise Publisher, Marietta.  
Astrachan, C. B., Patel, V. K. and Wanzenried, G. (2014). A comparative Study of  
CB-SEM and PLS-SEM for Theory Development in Family Firm Research. 
Journal of Family Business Strategy, 5 (2014), 116-128. 
Ayadurai, S., and Ahmad, W. R. (2006). A Study on the Critical Success Factors of  
Women Entrepreneurs in Small and Medium Enterprises (SMEs) in Malaysia. 
International Council for Small Business (ICSB) 51st World Conference, 
Melbourne, Australia. 
Aziz, R. A., Mahmood, R., Tajudin, A., and Abdullah, M. H. (2014). The  
Relationship between Entrepreneurial Orientation and Business Performance 
of SMEs in Malaysia. International Journal of Management Excellence, 2(3), 
February 2014. 
Babbin, B. J., Hair, J. F., and Boles, J. S. (2008). Publishing Research in Marketing  
Journals using Structural Equation Modeling. Journal of Marketing Theory 
and Practice, 16(4), 279-285. 
Bacon, L. D. (1999). Using LISREL and PLS to Measure Customer Satisfaction.  
Seventh Annual Sawtooth Software Conference. Feb. 2-5. 
Bagozzi, R. P., Yi, Y., and Phillips, L. W. (1991). Assessing Construct Validity in  
Organizational Research. Administrative Science Quarterly, 421-458. 
 
 
 
218 
 
 
Bakar, K. A. and Farinda, A. G. (2012). Consumers‟ Attitude towads “Mamak” Food  
in Malaysia. 3rd International Conference on Business and Economic 
Research, (3rd ICBER 2012) Proceeding. 
Bank Negara Malaysia (2013). Small and Medium Enterprise (SME) Annual Report  
2005. Retrieved on March 18, 2011, from 
http://www.bnm.gov.my/index.php?ch=en_publication_catalogue&pg=en_pu
blication_smear&ac=37&yr=2005 
Barney, J. (1991). Firm resources and sustained competitive advantage. Journal  
Management, 17(1) 99-120. 
Barney, J. B. (2002). Gaining and Sustaining Competitive Advantage, (2
nd
 ed.)  
Prentice Hall, New Jersey. 
Barney, J.B. and Hesterly, W.S. (2008). Strategic Management and Competitive  
Advantage: Concepts and Cases, (2
nd
 ed.), Pearson, Englewood Cliffs, NJ. 
Barney, J. B., Wright, M. and Ketchen, J. D. J. (2001). The resource-based view of  
the firm: Ten years after 1991. Journal of Management, 27(6), 625-641. 
Baron, R. M. and Kenny, D. A. (1986), Moderator-Mediator Variables Distinction in  
Social Psychological Research: Conceptual, Strategic, and Statistical 
Consider Ations. Journal of Personality and Social Psychology, 51(6), 1173-
82. 
Basco, R. (2014). Exploring the Influence of the Family Upon Firm Performance:  
Does Strategic Behaviour Matter? International Small Business Journal, 
32(8), 967-995. 
Baum, J.R. and Wally, S. (2003). Strategic decision speed and firm performance.  
Strategic Managment Journal, 24(2003), 1107-1129. 
Beaton, D. E., Bombardier, C., Guillemin, F. G. and Ferraz, M. B. (2000). Guidelines  
for the Process of Cross-Cultural Adaptation of Self-Report Measures. SPINE, 
25(24), 3186-3191. 
Beaver, G. (2003). Small business: Success and Failure. Strategic Change, 12(3),  
115-122. 
Beck, T., Kunt, A. D. and Peria, M. S. M. (2008). Bank Financing for SMEs Around  
the World: Drivers, Obstacles, Business Models, and Lending Practices. 
Policy Research Working, 4785. World Bank, Washington, DC. 
 
 
219 
 
 
Beeton, S. and Graetz, B. (2001). Small Business - Small Minded? Training  
Attitudes and Needs of the Tourism and Hospitality Industry. The 
International Journal of Tourism Research, 3, 105-113. 
Benavides-Velasco, C.A., Quintana-Garcıa, C. and Guzman-Parra, V.F. (2011).  
Trends in Family Business rResearch. Small Business Economy. DOI 
10.1007/s11187-011-9362-3. 
Bergin, B. (2003). Restaurant Critical Success Factors and Inhibitors. Hotel and  
Catering Review Journal, March. Dublin. 
Berrone, P., Gertel, H., Giuliodori, R., Bernard, L. and Meiners, E. (2013).  
Determinants of Performance in Microenterprises: Preliminary Evidence 
from Argentina, Journal of Small Business Management. 
Bertoldi, B., Giorgini, M. and Giachino, C. (2011). Evaluation Framework for the  
Trans- generational Succession Process in Family Business. Electronic 
Journal of Family Business Studies, 1-2(5). 
Bitzenis, A. and Nito, E. (2005). Obstacles to Entrepreneurship in a Transition  
Business Environment: the Case of Albania. Journal of Small Business and 
Enterprise Development,12(4), 2005, 564-578. 
Boden, J. R., Richard, J. and Alfred, R. N. (2000). On the Survival Prospects of  
Men‟s and Women‟s New Business Ventures, Journal of Business Venturing, 
15 (7) 347-362. 
Bradley, D. B. and Cowdey, C. (2004). Small Buisiness: Causes of Bankruptcy. 
 University of Central Arkansas. 
Brophy, M. and Kiely T. (2002). Competencies: A new sector. Journal of European  
Industrial Training, 26 (2), 165-76. 
Buang, N. A., Ganefri and Sidek, S. (2013). Family Business Succession of SMEs  
and Post-Transition Business Performance. Asian Social Science, 9(12), 79-
92. 
Camillo, A. A. Connolly, D. J. and Kim, W. G. (2009). Success and Failure in  
Northern California: Critical Success Factors for Independent Restaurants. 
Cornell Hospitality Quarterly, 2008(49), 364. 
Carlock, S. and Ward, J. L. (2001). Strategic Planning for the Family Business.  
Parallel Planning to Unify the Family and Business. PALGRAVE, New York. 
 
 
220 
 
 
Chaimahawong, V. and Sakulsriprasert, A. (2013). Family Business Succession and  
Post Succession Performance: Evidence from Thai SMEs. International 
Journal of Business and Management, 8(2), 19-28. 
Chan, W. L., Wan Hassan, W. H. and Boo, H. C. (2014). The Product-related  
Failures in Restaurants. Procedia - Social and Behavioral Sciences, 144 
(2014), 223-228. 
Chatterjee, S., Hadi, A. S. and Price, B. (2000). Regression Analysis by Example.  
John Wiley and Sons, New York, New York, USA. 
Chelimo, J. K. and Sopia, I. O. (2012). Effects of Bookkeeping on Growth of Small  
and Medium Business Enterprises in Kabarnet Town, Baringo County, Kenya. 
International Journal of Science and Research, 2319-7064. 
Chien, S.Y. and Tsai, C. H. (2012). Dynamic Capability, Knowledge, Learning, and  
Firm Performance. Journal of Organizational Change Management, 25(3), 
434-444. 
Chin, W. W. (1998a). Issues and Opinion on Structural Equation Modeling, MIS  
Quarterly, 22(1), 7-16. 
Chin, W. W.(1998b). The Partial Least Squares Approach to Structural Equation  
Modeling. Marcoulides, G.A. (ed.) (pp. 295-358). Modern Methods for 
Business Research. Erlbaum, Mahwah. 
Chin, W. W. (2010). How to Write Up and Report PLS Analyses. In Esposito Vinzi,  
V., Chin, W. W., Henseler, J. and Wang, H. (ed.) Handbook of Partial Least 
Squares. Heidelberg: Springer Berlin. 
Chittithaworn , C., Islam, A., Keawchana, T. and Yusuf, D. H. (2011). Factors  
Affecting Business Success of Small and Medium Enterprises (SMEs) in 
Thailand. Asian Social Science, 7(5). 
Chong, K. G. and Almsafir, M. K. (2013). The Determinants of SME Succession in  
Malaysia from Entrepreneurship Perspective. Journal of Advanced Social 
Research, 3(12), December 2013, 350-361. 
Chong, W. Y. (2012). Critical Success Factors for Small and Medium Enterprises:  
Perceptions of Entrepreneurs in Urban Malaysia. Journal of Business and 
Policy Research, 7, 204-215. 
Chung, H., Wang, C., Huang, P. H. (2012). A Contingency Approach to International  
Marketing Strategy and Decision-making Structure among Exporting Firms. 
International Marketing Review, 29 (1), 54-87. 
221 
 
 
Churchill, N. C. and Lewis, V. L. (1983). Growing Concerns: The Five Stages of  
Small  Business Growth. Harvard Business Review ,  61, 30-50. 
Chrisman, J. J., Chua, H. and Lutz, R. (2003). A Unified Systems Perspective of  
Family Firm Performance: An Extension and Integration. Journal of Business 
Venturing, 18, 467-72. 
Churchill, G. and Iacobucci, D. (2002). Marketing Research, Methodoligal  
Foundations,  (8
th
 ed). London. Harcourt Publishing. 
Ciavarella, M. A., Buchholtz, A. K., Riordan, C. M., Gatewood, R. D. and Stokes, G.  
S. (2004). The Big Five and Venture Survival: Is there a Linkage? Journal of  
Business Venturing, 19, 465-483. 
Cooper, A., Gascon, J. G. and Woo. C. (1994). Initial Human and Fnancial Capital as  
Predictors of New Venture Performance. Journal of Business Venturing, 9, 
371-395. 
Coleman, S. (2000). Access to Capital and Terms of Credit: A Comparison of Men  
and Women-owned Small Business. Journal of Small Business Management, 
38(3), 37-53. 
Corporate Directions, Inc. (2016). Retrieved on December 30, 2016, from  
http://cdiasiabusiness.com 
Creswell, J. W. (2009). Research design: Qualitative, Quantitative, and Mixed  
Approaches. Thousand Oaks, CA: Sage. 
Crotty, M. (1998). The foundations of social research: Meaning and perspective in  
the research process. Thousand Oaks, CA: Sage Publications. 
Daha, G. R. and Adhikari, K. P. (2008). Bridging, Linking, and Bonding Social  
Capital in Collective Action. The Case of Kalahan Forest Reserve in the 
Philippines. CAPRi Working Paper, 79. 
Dana, L. E. Kosmas X. Smyrnios, K. X. and Bic, R. (2015). Family Business  
Continuity: Key Factors and Main Practices. Small Enterprise Association of 
Australia and New Zealand (28
th
). Annual SEAANZ Conference Proceedings, 
1-3 July Melbourne 2015. 
Danes, S. M., Lee, J., Stafford, K. and Heck, R. K. Z. (2008). The Effects of  
Ethnicity, Families and Culture on Entrepreneurial Experience: An Extension 
of Sustainable Family Business Theory. Journal of Developmental 
Entrepreneurship, 13(3) (2008), 229-268. 
 
222 
 
 
Darcy, C., Hill, J., McCabe, TJ. and McGovern, P. (2014). A Consideration of  
Organisational Sustainability in the SME Context: A Resource-based View 
and Composite Model. European Journal of Training and Development, 
38(5), 398-414. 
Daud, S. and Yusoff, W. E. W. (2010).  Knowledge Management and Firm  
Performance in  SMEs: The Role of Social Capital as a Mediating Variable. 
Asian Academy of Management Journal, 15(2), 135-155. 
Denzin, N. K., and Lincoln, Y. S. (2000). Handbook of qualitative research (2nd ed.).  
Thousand Oaks, CA: Sage Publications. 
Department of Statistics Malaysia. (2011). Monthly Principal Statistics of Labour  
Force, Malaysia. Retrieved on Jan 5, 2012, from 
http://www.statistics.gov.my/portal/index.php?option=com_content&view=ar
ic&id=295%3Amonthlyprincipalstatisticsoflabourforcemalaysia&catid=92%
Amonthly principal-statistics-of-labour-forcemalaysia&lang=en 
Dess, G., Lumpkin, T. and Eisner, A. (2007). Strategic Management, Text and Cases.  
McGraw-Hill International, New York. 
Diamantopoulos, A., Riefler, P. and Roth, K. P. (2008). Advancing Formative  
Measurement Models. Journal of Business Research, 61(12), 1203-1218. 
Diamantopoulos, A., Sarstedt, M, Fuchs, C. and Wilczynski, P. and Kaiser, S. (2012).  
Guidelines for Choosing between Multi-item and Single-item Scales for 
Construct Measurement: A Predictive Validity Perspective. Journal of the 
Acadamic Marketing Science, 40, 434-449. 
Doane, D. P. and Seward, L. E. (2011). Measuring Skewness: A Forgotten Statistic?  
Journal of Statistics Education, 19(2). 
Duh, M. (2012). Family Businesses: The Extensiveness of Succession Problems and  
Possible Solutions. Entrepreneurship - Gender, Geographies and Social 
Context, Prof. Thierry Burger-Helmchen (ed.), ISBN: 978-953-51-0206-9. 
Du Rand, G., Heath, E., and Alberts, N. (2003). The role of local and regional food  
in destination marketing: A South African situation analysis. Journal Travel 
and Tourism Marketing, 14 (3/4), 97-112. 
Dyer Jr , W.G. (2006). Examining the “Family Effect” on Firm Performance. Family 
 Business Review, 19(4), 253-273. 
Easterby-Smith, M., Thorpe, R., and Jackson, P. (2008). Management Research. 3
rd
  
ed. London: SAGE Publications Ltd. 
223 
 
 
Einsehardt, K. M. and Martin, J. (2000). Dynamic Capabilities: What are They?  
Strategic Management Journal, 21(10/11), 1105-1121.  
Efron, B. and Tibshirani, R. (1993). An Introduction to the Bootstrap. Chapman and  
Hall, London. 
Elliott, A. C. and Woodward, W. A. (2007). Statistical Analysis Quick  
ReferenceGuidebook: With SPSS Examples. Sage. London. 
Eniolaa, A. A. and Entebanga, H. (2015). SME Firm Performance-Financial  
Innovation and Challenges. Procedia - Social and Behavioral Sciences, 
195(2015), 334-342. 
Euromonitor. (2011). Consumer Expenditure by major sector divisions - Malaysia. 
Euromonitor. (2012). Global fast food: Leading the worldwide consumer foodservice  
recovery. Euromonitor Industry Report. 
Euromonitor. (2013). Consumer Foodservice in Malaysia. Retrieved on March  
13, 2014, from http://www.euromonitor.com/consumer-foodservice-in-
malaysia/report 
Euromonitor International. (2014). Consumer foodservice in Malaysia. Retrieved on  
March 13, 2014, from http://www.euromonitor.com/consumer-foodservicein-
 malaysia/report. 
European Commission. (2009). Overview of Family–business Relevant Issues:  
Research,  Networks, Policy Measures and Existing Studies. Final Report 
of the Expert Group on the Transfer of Small and Medium Sized. Brussel. 
Fadahunsi, A. (2012). The Growth of Small Businesses: Towards A Research  
Agenda. American Journal of Economics and Business Administration, 4 (1), 
105-115, 2012.  
Falk, R. F. and Miller, N. B. (1992). A Primer for Soft Modelling. University of  
Akron Press, Akron, OH. 
Farrington, S. M. (2012). Does Personality Matter for Small Business Success?  
SAJEMS NS 15 (2012)4, 382-401. 
Farzana, Q. H., Rozhan, A. D. and Sabarudin, Z. (2011). Consumers‟ preference and  
consumption towards fast food: Evidences from Malaysia. BMQR 2, 1, 14-27. 
Fatoki, O. (2013). The Determinants of Longevity of Micro Enterprises in South  
Africa. Journal of Economics, 4(2), 133-143. 
 
 
224 
 
 
Fatoki, O. (2014).  The Impact of Managerial Competencies on the Performance of  
Immigrant- Owned Enterprises in South Africa. Mediterranean Journal of 
Social Sciences, 5(6), 141-144 
Forbes, D. P. (2005). The Effects of Strategic Decision Making on Entrepreneurial  
Self-Efficacy. Entrepreneurship: Theory and Practice, 29(5), 599-626. 
Francisco, G. (2000). A Brand Building Literature Review. Brand Building Towards  
Social Values: Associating to Public Goods, 1-25. 
Frazier, P.A., Tix, A.P. and Barron, K.E. (2004). Testing Moderator and Mediator  
Effects in Counseling Psychology Research. Journal of Counseling 
Psychology, 51(1), 115–134. 
Frishammar, J. (2003). Information use in strategic decision making. Management  
Decision, 41(4), 318-326. 
Furrer, O. and Thomas, H. (2000). The Rivalry Matrix: Understanding Rivalry and 
Competitive Dynamics. European Management Journal, 18, 619-637. 
Galbreath, J. (2005). Which Resources Matter the Most to Firm Success? An  
Exploratory Study of Resource-based Theory. Technovation, 25(9), 979-987. 
Ganbold, B. (2008). Improving Access to Finance for SME: International Good  
Experiences  and Lessons for Mongolia.  IDE-JETRO ,  No. 438. 
Gascoigne, C., Adler, C., M Bjornberg, A., Brooke, S., Byrne, F., Fern, S.,  
Gascoigne, C., Gordon, G., Leach, P., Sharpe, A., Smith, M. and L Ward, J. 
(2010). How Innovation and Enterprise can Help Family Business Survive 
and Thrive. Racounteur on Family Business. Raconteur Media. 
Gefen, D., Straub, D.W. and Boudreau, M.C. (2000). Structural equation modeling  
and regression: Guidelines for research practice. Communication of the 
Association for Information Systems, 4(7), August 2000. 
Geisser, S. (1974). A Predictive Approach to the Random Effects Model. Biometrika,  
61 (1), 101-107. 
Gersick, K., Davis, J., McCollom-Hampton, M. and Lansberg, I. (1997). Generation  
to Generation- Life cycles of the Family Business. Boston: Harvard Business 
Press. 302-307. 
Ghasemi, A. and Zahedias, S. (2012). Normality Tests for Statistical Analysis: A  
Guide for Non-Statisticians. International Journal Endocrinol Metabolism, 
10(2), 486-489. 
 
225 
 
 
Ghouri, A. M., Khan, N. U. R. K., Malik, M. A. and Razzaq, A. (2011). Marketing  
Practices and Their Effects on Firm‟s Performance: Findings from Small and 
Medium Sized Catering and Restaurants in Karachi. International Journal of 
Business and Management, 6(5), 251-259. 
GMAP (2007). Small Business Survival: A Joint Report to the Governor. Economic  
Vitality Government, Management, Accountability and Performance 
(GMAP). Retrived on May 4, from www.accountability.wa.gov 
Goh, C. F., Ali, M. B., and Rasli, A. (2014). The Use of Partial Least Squares Path  
Modeling in Causal Inference for Archival Financial Accounting Research. 
Jurnal Teknologi (Sciences & Engineering), 68(3), 57-62. 
Gomez, E. T. (1999). Chinese Business in Malaysia: Accumulation, Accommodation  
and Ascendance. Singapore: Curzon Press. 
Gotz, O., Liehr-Gobbers, K., and Krafft, M. (2010). Evaluation of Structural  
Equation Models Using the Partial Least Squares (PLS) Approach. In Vinzi, 
V. E., Chin, W. W., Henseler, J., and Wang, H. (ed.), Handbook of Partial 
Least Squares: Concepts, Methods and Applications (pp. 691-711). London, 
New York: Springer.  
Grace, D. and O‟Cass, A. (2002). Brand Associations: Looking through the Eye of  
the  Beholder. Qualitative Market Research. An International Journal, 
5(2), 96-111. 
Grant, R. M. (1991). The Resource-Based Theory of Competitive Advantage:  
Implications for Strategy Formation. California Management Review, 33 (3), 
114-35. 
Guba, E. G., and Lincoln, Y. S. (1994). Competing paradigms in qualitative research.  
In N. K. Denzin and Y. S. Lincoln (Eds.), Handbook of qualitative research 
(pp. 105-117). Thousand Oaks, CA: Sage. 
Guilford, J. P. and Fruchter, B. (1973). Fundamental Statistics in Psychology and  
Educat ion (5
t h
 ed) .  McGraw-Hil l  Book Company,  New York. 
Gupta, P. D., Guha, S. and Krishnaswami, S. S. (2013). Firm Growth and its  
Determinants. Journal of Innovation and Entrepreneurship , 2(15). 
Habbershon, T. G. and Williams, M. L. (1999). A Resource-Based Framework for  
Assessing the Strategic Advantages of Family Firms. Family Business Review, 
1999, 12(1), 1-26. 
 
226 
 
 
Habbershon, T. G., Williams, M. L., and MacMillan, I. C. (2003). A Unified Systems  
Perspective of Family Firm Performance. Journal of Business Venturing, 
18(4), 451-465. 
Haber, S., and Reichel, A. (2007). The Cumulative Nature of the Entrepreneurial  
Process: The Contribution of Human Capital, Planning and Environmental 
Resources to Small Venture Performance. Journal of Business Venturing, 
22(1), 119-145. 
Habib, F. Q., Dardak, R. A. and Zakaria, S. (2011). Consumers‟ Preference and  
Consumption towards Fast Food: Evidences from Malaysia. Business 
Management Quarterly Review, 2(1), 14-27 
Hair, J. F., Black, B., Babin, B., Anderson, R. E., Tatham, R. L.(2006). Multivariate  
Data Analysis. Prentice Hall, Upper Saddle River, NJ. 
Hair, J. F., Black, B., Babin, B. J. and Anderson, R. E. (2010). Multivariate  
Data Analysis. Englewood Cliffs, NJ: Prentice Hall. 
Hair, J. F., Hult, G. T. M., Ringle, C. M., and Sarstedt, M. (2013). A Primer on  
Partial Least Squares Structural Equation Modeling (PLS-SEM). Sage, 
Thousand Oaks, CA. 
Hair, J. F., Hult, G. T. M., Ringle, C. M. and Sarstedt, M. (2014). A Primer on  
Partial Least Squares Structural Equation Modeling. Sage, Thousand Oaks, 
CA.  
Hair, J. F. Sarstedt, M. Pieper, T. M.and Ringle, C. M. (2012). The Use of Partial  
Least Squares Structural Equation Modeling in Strategic Management 
Research: A Review of Past Practices and Recommendations for Future 
Applications. Long Range Planning, 45 (2012), 320-340. 
Hair, J. F., Sarstedt, M., Hopkins, L., Kuppelwieser, V. G. (2014b). Partial Least  
Squares Structural Equation Modeling (PLS-SEM): An Emerging Tool in 
Business Research. European Business Review, 26(2), 106-121. 
Hakimpoor, H. (2014). Strategic Planning Process Dimensions and Smes  
Performance. Proceedings of 10th Global Business and Social Science 
Research Conference, June 2014, 23 -24. 
Hambleton, R. K. (1993). Translating Achievement Tests for Use in Cross-national  
Studies. European Journal of Psychological Assessment,  9, 57-65. 
 
 
227 
 
 
Hang, X., and Wang, C. (2012). Strategic decision-making in small and medium- 
sized enterprises: evidence from Australia. International Journal of Business 
Studies, 20(1), 91-110. 
Hansen, H., Rand, John., and Tarp, F. (2004). SME Growth and Survival in Vietnam:  
Did Direct Government Support Matter? University of Copenhagen, Institute 
of Economics, working paper series. 
Haron, D. H., Ismail, D. I., Yahya, S., Khalid, S. N. A. and Ganesan, Y. (2010).  
Cases of Successful Malaysia Small and Medium Enterprises (SMEs): Does 
Business Advisory Services help? Malaysian Accountancy Research and 
E d u c a t i o n  F o u n d a t i o n  ( M A R E F ) ,  S e m p t e m b e r  2 0 1 0 . 
Hashim, S. F, Tajuddin, R. M. and Zainol, A. S. (2015). Creating Resilient SME  
Through Brand Identity (Case Study of Bumiputera Fashion Entrepreneurs in 
Malaysia). International Academic Research Journal of Social Science, 1(2), 
264-282. 
Hassan, F. Ramli, A. and Desa, N. M. (2014). Rural Women Entrepreneurs in  
Malaysia: What Drives Their Success? International Journal of Business and 
Management, 9(4), 1-21. 
Healey, M. (2008). What is Branding? Mies, Switzerland: RotoVision (pp. 6-10). 
Heck, R. H. and Thomas, S. L. (2015). An Introduction to Multilevel Modeling  
Techniques. MLM and SEM Approaches Using Mplus (3
rd
 ed). New York 
and London. 
Helfat, C. E., Finkelstein, S., Mitchell, W., Peteraf, M. A., Singh, H., Teece, D. J.,  
and Winter, S. G. (2007). Dynamic Capabilities: Understanding Strategic 
Change in Organizations. New York: Wiley. 
Helfat, C. E. and Peteraf, M. A. (2009). Understanding Dynamic Capabilities:  
Progress along a Developmental Path. Strategic Organization, 7(91), 91-102. 
Henning, K. J.  (2003). Restaurant Start-Up Profile. Illinois Institute for Rural  
Affairs And the Illinois Department of Commerce and Economic Opportunity. 
IIRA.  
Henseler, J., Ringle, C. M., Sinkovics, R. R. (2009). The Use of Partial Least Squares  
Path Modeling in International Marketing. Advances in International 
Marketing, 20, 277-320. 
 
 
228 
 
 
Hess, J. D. and Bacigalupo, A. C. (2011). Enhancing Decisions and Decision- 
making Processes through the Application of Emotional Intelligence Skills. 
Management Decision, 49(5), 710-721.  
Hjalager, A and Richards, G. (2002). Research Issues in Tourism and Gastronomy.  
In Hjalager, A., and Richards, G. (Eds.). Tourism and Gastronomy (pp. 36-
50). London: Routledge. 
Hoffmann, T. (1999). The Meanings of Competency. Journal of European Industrial  
Training, 23(6), 275-285. 
Hough, J. R. and White, M. A. (2004). Scanning Actions and Environmental  
D y n a m i s m .  M a n a g e m e n t  D e c i s i o n ,  4 2 ( 6 ) ,  7 8 1 - 7 9 3 . 
Hormiga, E., Batista-Canino, R. M. and Sanchez-Medina, A. (2011). The Role of  
Intellectual Capital in the Success of New Ventures. International 
Entrepreneurship and Management Journal, 7, 71-92. 
Huang, D. K. M. and Effendi, A. A. (2011). Apreliminary Study of Top SMEs in  
Malaysia: Key Success Factors vs Gorvernment Support Program. Journal of 
Global Business and Economics, January 2011, 2(1), 48-58. 
Huang, X. (2009). Strategic Decision Making in Chinese SMEs. Chinese  
Management Studies, 3(2), 87-101. 
Hulland, J. (1999). Use of Partial Least Squares (PLS) in Strategic Management  
Research: A Review of Four Recent Studies. Strategic Management Journal, 
20(2), 195-204. 
Hung, M. L and Chin, P. L. (2011). An AHP Study of Survival Factors for Small- 
Medium Sized Multinational Firms in Taiwan. African Journal of Business 
Management,  5 (6), 2093-2104. 
Hussain, I., Si, S., Xie, X. M. (2010). Comparative Study on Impact of Internal and  
External CFFs on SMEs. Journal of Small Business and Entrepreneurship, 
23(4) (2010), 637-648. 
Hyun, S. S. (2010). Predictors of Relationship Quality and Loyalty in the Chain  
R e s t a u r a n t  I n d u s t r y .  C o r n e l l  H o s p .  Q . ,  5 1 ( 2 ) ,  2 5 1 - 2 6 7 . 
Idris, A. (2010). An Inter-ethnic Study of Gender Differentiation and Innovativeness 
 among Malaysian Women Entrepreneurs. South African Journal of Business 
 Management, 41(4), 15-26. 
 
 
229 
 
 
Idris ,  A.  (2012).  Globalisat ion and Socio -economic Development in  
Malaysia :Wither Small Businesses?. Asia and Journal of Business and 
Accounting, 5(1), 109- 127. 
Indris, S. and Primiana, I. (2015). Internal and External Environment Analysis on  
The Performance of Small and Medium Industries (Smes) In Indonesia.  
Interntional Journal of Scientific and Technology Research, 4(4), April 2015. 
Ipohecho (2010). Coffee: Taking Ipoh to the World. Retrieved on December 12,  
2011, from http://ipohecho.com.my/v2/2010/06/16/coffee-taking-ipoh-to-the-
world/ 
Ismail, K., Jafri, K. A., Khurram, W. and Soehod, K. (2012). Linking the Dots:  
Innovative Capability and Sustainable Growth of Women Owned 
Technoprises in Asian Developing Countries. International Journal of 
Academic Research in Business and Social Sciences, 2(4), 281-300. 
Ismail, N. and Mahfodz, A. N. (2009). Succession Planning in Family Firms and  
its Implication on Business Performance. Journal of Asia Entrepreneurship 
and Sustainability, V(3), December, 86-107. 
Jahanshahi, A. A., Khaled Nawaser, K., Khaksar, S. M. S. and Kamalian, A. R.  
(2011). The Relationship between Government Policy and the Growth of 
Entrepreneurship in the Micro, Small and Medium Enterprises of India. 
Journal of Technology Management and Innovation, 6(1), 66 -76. 
Jamak, A. B. S. A., Ibrahim, M. Y., Salleh, R. and Noor, A. M. (2014). Marketing  
and Financial Competencies of Malaysian Malays Micro-Entrepreneurs. 
International Journal of Trade, Economics and Finance, 5(3), 218-223. 
Jamaluddin, A. and Dickie, C. (2011). Decision-making Related to Business Growth:  
Malay Small Businesses in Selangor. International Journal of Business and 
Management, 6(10), 284-296. 
Jannoo, Z., Yap, B. W., Auchoybur, N. and Lazim, M. A. (2014). The Effect of  
Non-normality on CB-SEM and PLS-SEM Path Estimates. International 
Journal of Mathematical, Computational, Statistical, Natural and Physical 
Engineering, 8(2). 
 
 
 
 
230 
 
 
Jansen, R. J. G., Curseu, P. L., Vermeulen, P. A. M., Geurts, J. L. A. and Gibcus,  
Petra. (2011). Information Processing and Strategic Decision-making in 
Small and Medium-Sized Enterprises: The Role of Human and Social Capital 
in Attaining Decision Effectiveness. International Small Business Journal, 
31(2), 192-216. 
Jocumsen, G. (2002). How do Small Business Managers make Strategic Marketing  
Decisions? European Journal of Marketing, 38(Nos 5/6), 659-74. 
Jones, F. H. and Fellers, R. B. (1999). A Descriptive Study of Factors Affecting  
Longevity of Independently Owned Ethnic Restaurants in Four Alabama 
Cities. Journal of Restaurant & Foodservice Marketing, 3(2), 49-61. 
Joshi, A., Kale, S., Chandel, S. and Pal, D.K. (2015). Likert scale: Explored and  
explained. Bristish Jornal of Applied Science and Technology, 7(4), 396-403. 
June, S., and Mahmood, R. (2011). The Relationship between Role Ambiguity,  
Competency and Person-Job Fit With the Job Performance of Employees in 
the Service Sector SMEs in Malaysia. Business Management Dynamics, 1(2), 
79-98. 
Jasra, J. M., Khan, M. A., Hunjra, A. I.,Ur Rehman, R. A. and Azam, R. I. (2011).  
Determinants of business success of small and medium enterprises. 
International Journal of Business and Social Science, 2 (20). 
Kamaruddin, B. H. R. M., Hassan, S., Muda, M. and Yahya, K. K. (2014). The  
Important Role of Self-efficacy in Determining Entrepreneurial Orientations 
of Malay Small Scale Entepreneurs in Malaysia. IJMS, 21 (1), 61-82. 
Kamyabi, Y., and Devi, S. (2011). Use of Professional Accountants‟ Advisory  
Services and its Impact on SME Performance in an Emerging Economy: A 
Resource-based View. Journal of Management and Sustainability, 1(I), 43-56. 
Karadeniz, M. (2009). The Importance of Retail Site Selection in Marketing  
Management and Hypothetical Appraoches used in Site Selection. Journal of 
Naval Science and Engineering, 2009, 5(3), 79-90. 
Karim, M. S. A., Chua, B. L., Hamdin Salleh, H. (2009). Malaysia as a Culinary  
Tourism Destination: International Tourists‟ Perspective. Journal of Tourism, 
Hospitality and Culinary Arts, 63-78. 
Karimi, L. and Meyer, D. (2014) Structural Equation Modeling in Psychology: The  
History, Development and Current Challenges. International Journal of 
Psychological Studies, 6(4), 123-133. 
231 
 
 
Kaunda, S. and Nkhoma, A. (2013). Intergenerational Survival of Family Businesses:  
Factors Affecting the Succession Success of Family Owned Businesses in 
Malawi. European Journal of Business and Management. Vol.5, No.7, pp. 
157-164. 
Kazemy, M., Yaghoubi, N. M., Ghodsi, F. and Saghafi, H. (2011). Evaluating the  
Effective  Factors on Survival of SMEs: Case Study of Iran. American 
Journal of Scientific Research, 30(2011), 141-150. 
Keh, H. T., Nguyen, T. T. M. and Ng, H. P. (2007). The Effects of Entrepreneurial  
Orientation and Marketing Information on the Performance of SMEs. Journal 
of Business Venturing, 22, 592-611. 
Keller, K. L. (2003). Building, Measuring and Managing Brand Equity (2
nd
 ed.).  
Prentice-Hall, Upper Saddle River, NJ. 
Khalique, M. Md. Isa, A.H., Shaari, J.A.N. and Ageel, A. (2011). Challenges Faced  
by the Small and Medium Enterprises (SMEs) in Malaysia: An Intellectual 
Capital Perspective. International Journal of Current Research, 33(6), 398-
401, June, 2011. 
Khan, M. W. J. and Khalique, M. (2014). An Overview of Small and Medium  
Enterprises in Malaysia and Pakistan: Past, Present and Future Scenario. 
Business and Management Horizons, 2014, 2(2), 38-49. 
Kim, W. G., and Kim, H. (2004). Measuring Customer-based Restaurant Brand  
Equity: Investigating the Relationship between Brand Equity and Firms‟ 
Performance.  Cornell Hotel and Restaurant Administration Quarterly, 45(2), 
115-131. 
Kimani, N. H., Ngugi, P. K. and Orwa, G. (2015). Challenges of Micro and Small  
Enterprises‟ (MSEs‟) Finance Accessibility on Participation in Public 
Procurement Market in Kenya. International Journal of Innovative Finance 
and Economics Research, 3(4), 1-15, Oct-Dec. 
Kline, R. B. (2011). Principles and Practices of Structural Equation Modeling (3
rd
  
ed.). New York The Guilford Press. 
Kothari, C. R. (2009). Research Methodology. Methods and Techniques (2
nd
 ed.).  
New Age, New Delhi. 
Kotler, P. (2003). Marketing Management, International Edition (11
th
 ed.), New  
Jersey: Prentice Hall. 
 
232 
 
 
Kristandl, G. and Bontis, N. (2007). Constructing a Definition for Intangibles using  
the Resource Based View of the Firm. Management Decision, 45 (9), 1510-
1524 
Krejcie, R. V. and Morgan, D. W. (1970). Determining Sample Size for Research  
Activities. Educational and Psychological Measurement , 30, 607-610. 
Krosnick, J. A. and Fabrigar, L. R. (1997). Designing Rating Scales for Effective  
Measurement in Surveys. In L. Lyberg, P. Biemer, M. Collins, E. De Leeuw, 
C. Dippo, N. Schwarz and D.Trewin (Eds.), Survey Measurement and 
Process Quality. New York. 
Kumar, M., Talib, S. A., and Ramayah, T. (2013). Business Research Methods.  
Oxford New York.  
Kumar, R. (2012). Reaserch Methodology. A step-by-step guide for beginners (3
rd
  
ed.).Sage. 
Kuratko, D. F. and Hodgetts, R. M. (2002). Entrepreneurship: A Contemporary  
Approach. Mason, OH: South-Western. 
Lai, A. E. (2009). A Neighbourhood in Singapore: Ordinary People„s Lives 
Downstairs.  Asia Research Institute National University of Singapore. 
Lai, A. E. (2010). The Kopitiam in Singapore: An evolving story about migration. 
Asia  Research Institute National University of Singapore. 
Lau, T., Man, T. W. Y. and Chow, I. (2004). Organizational Capabilities and  
Performance of SMEs in Dynamic and Stable Environments. The 
International Journal of Entrepreneurship and Innovation, 5(4), 221-229. 
Lawson, B. and Samson, D. (2001). Developing Innovation Capability in  
Organisations: A Dynamic Capabilities Approach. International Journal of 
Innovation Management. 5(3), 377-400 
Lee, C., Rob Hallak, R. and R. Sardeshmukh, R. (2016). Drivers of success in  
independent restaurants: A study of the Australian restaurant sector. Journal 
of Hospitality and Tourism Management, 29 (2016), 99-111. 
Lee, Y. G., Fitzgerald, M. A., Bartkus, K. A. and Lee, M. S. (2015). Adjustment  
Strategies and Business Success in Minority-Owned Family Firms. New 
England Journal of Entrepreneurship, 18(1), Art. 2, 9-25. 
Lee, Y. G., Jasper, C. R. and Goebel, K. P. (2003). A Profile of Succession Planning  
among Family Business Owners. Financial Counseling and Planning, 14(2), 
31-41 
233 
 
 
Lee, S. H. Helen., and Tan, K. G. Andrew. (2007). Examining Malaysian Household  
Expenditure Patterns on Food-away-from-home.  
Lechner, C. and Gudmundsson, S. V. (2014). Entrepreneurial Orientation, Firm  
Strategy and Small Firm Performance. International Small Business Journal, 
V32(1), 36-60. 
Lekhanya, L.M. and Mason, R.B. (2014). Selected Key External Factors Influencing  
the Success of Rural Small and Medium Enterprises in South Africa. Journal 
of Enterprising Culture, 22(3), (September 2014), 331–348. 
Lerner, J. and Shonk, K. (2010). How Anger Poisons Decision Making. Harvard  
Business Review, 88(9), 26. 
Lerner, M., and Haber, S. (2001). Performance Factors of Small Tourism Ventures:  
The Interface of Tourism, Entrepreneurship and the Environment. Journal of 
Business Venturing, 16(1), 77-100. 
Lester, D. L. and Parnell, J. A. (2006). The Complete Life Cycle of a Family  
Business. The Journal of Applied Management and Entrepreneurship, 11 (3), 
3-22. 
Li, D. and Liu, J. (2014). Dynamic Capabilities, Environmental Dynamism, and  
Competitive Advantage: Evidence from China. Journal of Business Research, 
67(1), 2793-2799. 
Lim, J. M. Arokiasamy, L. and Moorthy, M. K. (2010). Global Brands  
Conceptualization: A Perspective from the Malaysian Consumers. American 
Journal of Scientific Research, 7(2010), 36-51 
Locke, E. A. (2007). The Case for Inductive Theory Building. Journal of  
Management, 33(6), 867-890. 
Longenecker,  J. G., Moore, C. W., Petty, J. W. and Palich, L. E. (2006). Small  
Business Management: An Entrepreneurial Emphasis. Mason, OH; 
Thompson South-Western. 
Lumpkin, G. T. and Dess, G. G. (1996). Clarifying the Entrepreneurial Orientation  
Construct and Linking it to Performance. Academy of Management Review, 
21(1), 135-172. 
Lussier, R. N. and Sonfield, M. C. (2012). Family Businesses‟ Succession Planning:  
A Seven-country Comparison. Journal of Small Business and Enterprise 
Development, 19(1), 7-19. 
 
234 
 
 
Leech, N. L., Barrett, K. C., and Morgan, G. A. (2005). SPSS for Intermediate  
Statistics: Use and Interpretation (2
nd
 ed). Lawrence Erlbaum Associates, NJ. 
London. 
Lew, Y. K. and Sinkovics, R. R. (2013). Crossing Borders and Industry Sectors:   
Behavioral Governance in Strategic Alliances and Product Innovation for 
Competitive Advantage. Long Range Planning, 46(2013), 13-38. Elsevier. 
Li, J. and Matlay, H. (2006). Chinese Entrepreneurship and Small Business 
 Development: An Overview and Research Agenda. Journal of Small 
 Business and Enterprise Development, 13 (2), 248-262. 
Liarte, S. and Bernard, F.  (2008). Location Strategies of Multiunit Service  
Businesses:  Spatial Differentiation and Agglomeration among Hamburger 
Restaurants in Paris, 1984–2004. 
Lin, B., Vassar, J. A. and Jones, C.A. (1999). Operations Strategy and Survival  
among Restaurant Startups: A Conceptual Framework. 
Liu, Z., Kemp, R. G. M., Jongsmac, M. A., Huang, C., Dons, J. J. M. and Omta, S.  
W. F. (2014). Key Success Factors of Innovation Projects of Vegetable 
Breeding Companies in China. International Food and Agribusiness 
Management Review, 17(4). 
Lockett, A., and Wild, A. (2014). Bringing history (back) into the resource-based  
view. Business History, 56(3), 372-390. 
Lowry, P. B. and Gaskin, J. (2014). Partial Least Squares (PLS) Structural Equation  
Modeling (SEM) for Building and Testing Behavioral Causal Theory: When 
to Choose It and How to Use It. IEEE Transactions on Professional 
Communication, 57(2), June 2014. 
Lyons, T. S. (2002). The Entrepreneurial League System: Transforming Your  
Community’s Economy through Enterprise Development. Washington, DC: 
The Appalachian Regional Commission. 
MacKinnon, D.P. (2011). Integrating Mediators and Moderators in Research Design.
 Res Soc Work Pract. 2011 November, 21(6), 675–681. 
Mahmood, R. and Hanafi, N. (2013). Entrepreneurial Orientation and Business  
Performance of Women-Owned Small and Medium Enterprises in Malaysia: 
Competitive Advantage as a Mediator. International Journal of Business and 
Social Science, 4(1), 82-90 
 
235 
 
 
Makhbul, Z. M. and Hasun, F. M. (2011). Entrepreneurial Success: An Exploratory  
Study among Entrepreneurs. International Journal of Business and 
Management, 6(1), 116-125. 
Malaysian-German Chamber of Commerce and Industry. (2012). Market Watch  
2012.  The Malaysian Food Industry, 2012. 
Malaysiakini. (2007). Malaysia‟s “kopitiam” revival serves up competition for  
Starbucks.  Retrieved on August 19, 2012, from 
http://www.malaysiakini.com/news/75488 
Mamun, A. A., Subrmaniam, P., Nawi, N. B. C., Zainol, N. R. B. (2016).  
Entrepreneurial Competencies and Performance of Informal Micro-
Enterprises in Malaysia. Mediterranean Journal of Social Sciences, 7(3), 273-
281. MCSER Publishing, Rome-Italy. 
Makadok, R. (2001). Toward a Synthesis of the Resource-Based and Dynamic- 
Capability Views of Rent Creation. Strategic Management Journal, 22, 387-
401. 
Martin, G. and Staines, H. (1994). Managerial Competence in Small Firms.  
JournalManagement Development, 13(7), 23-34. 
Martin, R. and Osberg, S. (2007). Social Entrepreneurship: The case for definition. 
 Stanford Social Innovation Review, Leland Stanford Jr. University. 
Matser, I. and Lievens, L. (2011). The Succession Scorecard, a Tool to Assist Family  
Business‟s Trans-generational Continuity. International Journal of 
Entrepreneurial Venturing, 3(2), 101-124(24). 
Matthews, G., Deary, I. J., & Whiteman, M. C. (2004). Personality Traits. New York:  
Cambridge University Press. 
Mazzi, C. (2011). Family Business and Financial Performance: Current state of  
Knowledge and Future Research Challenges. Journal of Family Business 
Strategy, 2 (2011), 166-181. 
McCauley, C. and Wakefield, M. (2006). Talent Management in the 21st Century:  
Help Your Company Find,Develop, and Keep its Strongest Workers. Journal 
for Quality and Participation, 29(4), 4-7. 
Md. Nora, N., Md. Sharif, M. S., Mohd Zahari, M. S., Mohd Salleh, H., Ishab, N. and  
Muhammad, R. (2012). The Transmission Modes of Malay Traditional Food 
Knowledge within Generations. Procedia-Social and Behavioral Sciences, 
50,79 -88. 
236 
 
 
Mehta, S. S. and Maniam, B. (2002). Marketing Determinants of Cus tomers‟  
Attitudes towards Selecting a Restaurant. Academy of Marketing Studies 
Journal, 6(1). 
Melia, D. (2010). Critical Success Factors and Performance Management and  
Measurement: A Hospitality Context. THRIC Conference 2010: The 6th 
Annual „Tourism and Hospitality Research in Ireland Conference, Shannon 
College of Management, Shannon, 15th.-16th. 
Menzies, T. V., Filion, L. J., Brenner, G. A. and Elgie, S. (2007). Measuring Ethnic  
Community Involvement: Development and Initial Testing of an Index. 
Journal of Small Business Management, 45 (2), 267-82. 
Merwe, S. V. D. (2010). The Determinants of the Readiness to Let Go among Senior 
 Generation Owner-managers of Small and Medium-sized Family Businesses. 
 SAJEMS NS, 3, 293-314. 
Minai, M. S. and Lucky, E. O. (2011). The Moderating Effect of Location on Small  
Firm Performance. International Journal of Business and Management, 6(10). 
Mintzberg, H., Raisinghani, D. and Theoret, A. (1976). The Structure of  
“Unstructured” Decision Processes. Administrative Science Quarterly, 
21(June), 246-275. 
Miller, D. and Friessen, P. H. (2014). A Longitudinal Study of the Corporate  
L i f e c y c l e s .  M a n a g e m e n t  S c i e n c e ,  3 0 ( 1 0 ) ,  1 1 6 1 - 1 1 8 3 . 
Miller, D., Le Breton-Miller, I. and Scholnick, B. (2008). Stewardship vs. Stagnation:  
An Empirical Comparison of Small Family and Non-Family Businesses. 
Journal of Management Studies, 45(1), January 2008, 51-78. 
Mitchelmore, S. and Rowley, J. (2010). Entrepreneurial Competencies: A Literature  
Review and Development Agenda. International Journal of Entrepreneurial 
Behaviour and Research, 16(2), 92-111. 
Mohd Rosli, M. (2012). Competitive Strategy of Malaysian Small and Medium  
Enterprises: An Exploratory Investigation. American International Journal of 
Contemporary Research, 2(1) January, 93-105. 
Molina-Morales, F. X. and Martinez-Fernandez, M. T. (2010). Social Network‟s,  
Efects of Social Capital on Firm Innovation. Journal of Small Business 
Management, 48(2), 258-279. 
 
 
237 
 
 
Moorthy, M. K., Tan, A., Choo, C., Wei, C. S., Ping, J. T. Y. and Leong, T. K.  
(2012). A Study on Factors Affecting the Performance of SMEs in Malaysia. 
International Journal of Academic Research in Business and Social Sciences 
April 2012, 2(4), 224-239. 
Motwani, J., Levenburg, N. M., Schwarz, T. V. and Blankson, C. (2006). Succession  
Planning in SMEs: An Empirical Analysis. International Small Business 
Journal, 24(5), 471-495. 
MS Coffee Shop PGA (2014). Malaysia and Singapore Coffeeshop Proprietors‟  
Association. 
Muhammad, M. Z., Char, A. K., Yasoa, M. A. B. and Hassan, Z. (2010). Small and  
Medium Enterprises (SMEs) Competing in the Global Business Environment: 
A Case of Malaysia. International Business Research, 3(1). 
Muller, C. C. (1999). The Business of Restaurants: 2001 and Beyond. Hospitality  
Management, 18 (1999), 401-413. 
Mullins, J. W. and Forlani, D. (2005). Missing the Boat or Sinking the Boat: A Study  
of New Venture Decision Making. Journal of Business Venturing, 20(1), 47-
69. 
Mutunga, F. and Gachunga, H. (2013). Factors affecting Succession Planning in  
Small and Medium Enterprises in Kenya. International Journal of Academic 
Research in Business and Social Sciences, August 2013, 3(8), 285-330. 
Naqvi, S. W. H. (2011). Critical Success and Failure Factors of Entrepreneurial  
Organizations: Study of SMEs in Bahawalpur. Journal of Public 
Administration and Governance, 1(2). 17-22. 
Nath, P., Nachiappan, S. and Ramanathan, R. (2010). The impact of marketing  
capability, operations capability and diversification strategy on performance: 
A resource-based view. Industrial Marketing Management, 39 (2010), 317–
329. 
Neneh, N. B. and Vanzyl, J. H.(2012a). Achieving Optimal Business Performance  
through Business Practices: Evidence from SMEs in Selected Areas in South 
Af r i c a .  S ou th ern  A f r i can  Bus in ess  Rev iew ,  16 ( 3 ) ,  118 -1 44 . 
Neneh, N.B. and Vanzyl, J.H. (2012). Towards Establishing Long Term Surviving  
Small and Medium Enterprises (SMEs) in South Africa: An Entrepreneurial 
Approach .  African  Journal  of  Business  Management ,  6  (28) . 
 
238 
 
 
Ngui, C. Y. K. (2002). Asian Family Businesses: From Riches to Rags? Malaysian  
Business, 2, 27. 
Nicholson, L. A. (2015).  Family-owned Businesses -The Seat of Entrepreneurship:  
The Case of Three English-Speaking Caribbean Countries. Journal of Eastern 
Caribbean Studies, 40(2), Aug 2015, 1-26. 
Niehm, L. S., Miller, N. J., Shelley, M. C. and Fitzgerald, M. A. (2009). Small family  
Business Survival: Strategies for Coping with Overlapping Family and 
Business Demands. Journal of Developmental Entrepreneurship, 14(3), 209-
232. 
Nordqvist, M. (2005). Familiness in Top Management Teams: Commentary on  
Ensley and Pearson‟s “An Exploratory Comparison of the Behavioral 
Dynamics of Top Management Teams in Family and Nonfamily New 
Ventures: Cohesion, Conflict, Potency, and Consensus”. Entrepreneurship 
Theory and Practice, 29(3), 285-291. 
Nordqvist, M., Wennberg, K., Massimo Bau‟, M. and Hellerstedt, K. (2013). An  
Entrepreneurial Process Perspective on Succession in Family Firms. Small 
Business Economy, 40, 1087-1122. 
NSDC (2006). SME Annual Report 2006. National SME Development Council,  
Malaysia. Chapter 7: Access to Financing. National SME Development 
Council (pp.119-142). 
Nunnally, J. C. and Bernstein, I. H. (1994). Psychometric Theory (3
rd
 ed.). New York:  
McGraw-Hill, Inc 
Nutt, P. C. (1998). Framing Strategic Decisions. Organization Science, 9(2), 195-216. 
Nwachukwu, O. and Oseghale, B. (2010). Determinants of Small Business  
Performance: A Meta-analysis. Economics and Business Journal: Inquiries 
and Perspectives, 3(1), 65-76. 
OECD (2006). Financing SMEs and Entrepreneurs. Retrieved on January 20, 2012,  
from  http://www.oecd.org/dataoecd/53/27/37704120.pdf 
O‟Brien, R.M. (2007). A Caution Regarding Rules of Thumb for Variance Inflation  
Factors. Quality & Quantity (2007), 41, 673-690. 
O‟Connor, E.J. and Fiol, C.M. (2002). Mindful Over Mindless: Learning to Think  
Like an Entrepreneur. Physician Exec, 28(4),18-23. 
 
 
239 
 
 
Olawale, F. and Garwe, D. (2010). Obstacles to the Growth of New SMEs in South  
Africa: A Principal Component Analysis Approach. African Journal of 
Business Management, 4(5), 729-738. 
Oliver, G., Gobbers, K. L., and Krafft, M. (2010). Evaluation of Structural Equation  
Models Using the Partial Least Squares (PLS) Approach. In V. Esposito 
Vinzi et al. (eds) (pp. 691-711). Handbook of Partial Least Squares, Springer-
Verlag Berlin Heidelberg.  
Olson, P. D., Zuikera, V. S., Danes, S. M., Stafford, K., Ramona K. Z. Heckc, R. K.  
Z and Duncan, K. A. (2003). The Impact of the Family and the Business on 
Family Business Sustainability. Journal of Business Venturing, 18 (2003), 
639-666. 
Omar, M., Mohd Adzahan, N., Mohd Ghazali, H., Karim, R., Abdul Halim, N. M.  
and Ab Karim, S. (2011). Sustaining Traditional Food: Consumers‟ 
Perceptions on Physical Characteristics of Keropok Lekor or fish snack. 
International Food Research Journal, 18, 117-124. 
Omar, S. S., Arokiasamy, L. and Ismail, M. (2009). The Background and Challenges  
Faced by the Small Medium Enterprises. A Human Resource Development 
Perspective. International Journal of Business and Management, 4 (10), 95-
102. 
Othman, A. R. and Don, M. S. (2012). Knowledge Management and Business  
Performance of Casual Dining Restaurants in Malaysia. Knowledge 
Management International Conference (KMICe) 2012, Johor Bahru, Malaysia, 
4-6 July 2012, 115-121. 
Othman, M. and Goodarzirad, B. (2013). Restaurnt Colour‟s as Stimuli to Enhance  
Pleasure Feeling and its Effect on Diners‟ Behavioral Intentions in the Family 
Chain Restaurants. Journal of Tourism, Hospitality and Culinary Arts, 5(1), 
75-101. 
Othman, P. and Rosli, M. (2011). The Impact of Tourism on Small Business  
Performance: Empirical Evidence from Malaysian Islands. International 
Journal of Business and Social Science, 2(1), 11-21. 
Othman, Z., Zahari, M. S. M. and Radzi, S. M. (2013b). Customer Behavioral  
Intention: Influence of service delivery failures and service recovery in Malay 
restaurants. Procedia-Social and Behavioral Sciences, 105 (2013), 115-121. 
 
240 
 
 
Papulova, Z. and Mokros, M. (2007). Importance of managerial skills and knowledge  
in management for small entrepreneurs. E-Leader, Prague. 
Pansiri, J. and Temtime, Z. T. (2008). Assessing Managerial Skills in SMEs for  
Capacity Building. Journal of Management Development, 27(2), 251-260. 
Papadatos, C. (2006). The Art of Storytelling: How Loyalty Marketers can Build  
Emotional Connections to their Brands. Journal of Consumer Marketing, 
23(7), 382-384. 
Park, C. W., Eisingerich, A. B., Pol, G. and Park, W. (2013).The Role of Brand  
Logos In Firm Performance. Journal of Business Research, 66(2), 180-187. 
Park, H. M. (2008). Univariate Analysis and Normality Test Using SAS, Stata, and  
SPSS. Technical Working Paper.The University Information Technology 
Services (UITS) Center for Statistical and Mathematical Computing, Indiana 
University. 
Park, K. (2002). Restaurants‟ Site Selection is Important. Department of Hospitality  
and Tourism Management Virginia Polytechnic Institute and State University. 
Parsa, H. G., Self, J., Njite, D. and King, T. (2005). Why Restaurants Fail? Cornell 
 Hospitality Quarterly, 46 (3), 304-322. 
Parsa, H.G., Self, J., Sydnor-Busso, S. and H. Yoon (2011a). Why Restaurants Fail? 
Part  II: The Impact of Affiliation, Location, and Size on Restaurant Failures (forth
 c o m i n g ) .  J o u r n a l  o f  F o o d s e r v i c e  B u s i n e s s  R e s e a r c h . 
Parsa, H. G., Gregory, A. and Michael „Doc‟ T. (2011b). Why Do Restaurants Fail?  
Part III: An Analysis of Macro and Micro Factors. The Dick Pope Sr. 
Institute for Tourism Studies. 
Pearson, A. W., Carr, J. C. and Shaw, J. C. (2008). Toward a Theory of Familiness:  
A Social Capital Perspective. Entrepreneurship Theory and Practice, 32, 
949-69. 
Peng, D. X. S. and Lai, F. (2012). Using Partial Least Squares in Operations  
Management Research: A Practical Guideline and Summary of Past Research. 
Journal of Operations Management, 30 (2012), 467-480. 
Perdue, J., Ninemeier, J., and Woods, R. (2002). Comparison of Present and Future  
Competencies Required for Club Managers, International Journal of 
Contemporary Hospitality Management, 14 (3), 142-46. 
 
 
241 
 
 
Pitman, F. (2008). Internet Cafe Entrepreneurs: Pioneers in In formation  
Dissemination in Indonesia. The International Journal of Entrepreneurship 
and Innovation, 4(4), 251-263. 
Platania, M. and Privitera, D. (2003). Typical Products and Consumer Preference:  
The Modern Retailing. Asia-Pasific Journal of Social Sciences, 2, 198-213. 
Porter, M.E. (1991). Towards a dynamic theory of strategy. Strategic Management  
Journal, 12(8): 95-117, Winter 1991. 
Por t e r ,  M .  ( 198 0 ) .  Comp et i t i v e  S t r a t eg y .  F r ee  P r es s ,  N ew Yo rk . 
Porter, M. (1998). Competitive Strategy: Technique for Analyzing Industries and  
Competitors. New York: The Free Press. 
Postma, T. J. B. M. and Zwart, P. S. (2001). Strategic Research and Performance of  
SMEs. Journal of Small Business Strategy, 12(2), 52-64. 
Powell, G. N. and Eddleston, K. A. (2013). Linking Family-to-business Enrichment  
and Support to Entrepreneurial Success: Do Female and Male Entrepreneurs 
Experience Different Outcomes?” Journal of Business Venturing, 28(2), 261-
280. 
Pratono, A. H. and Mahmood, R. (2016). Entrepreneurial Orientation and Firm  
Performance: How can Micro, Small and Medium-sized Enterprises Survive 
Environmental Turbulence? Pacific Science Review B: Humanities and Social 
Sciences, XXX(2016), 1-7. 
Priem, R. and Butler, J. (2001). Is the Resource-based View a Useful Perspective for  
Strategic Management Research?” Academy of Management Review, 26(1), 
22-40. 
Raduan, C. R., Jegak, U., Haslinda, A. and Alimin, I. I. (2009). Management,  
Strategic Management Theories and the Linkage with Organizational 
Competitive Advantage from the Resource-Based View. European Journal of 
Social Sciences, 11(3). 
Rahman, M. S. and Abdel Fattah, F. A. M. (2014). Tourist‟s Preference in Selection  
of a Restaurant: Testing Mediating Role of Service Quality. Proceedings of 
the Tourism and Hospitality International Conference (THIC 2014). 
Rahman, N. A., Yaacob, Z. and Radzi, R. M. (2014). Determinnts of Successful  
Financial Management among Micro Entrepreneur in Malaysia. Journal of 
Asian Scientific Research, 2014, 4(11), 631-639. 
 
242 
 
 
Rahman, S. A., Amran, A., Ahmad, N. H. and Taghizadeh, S. K. (2015). Enhancing  
the Wellbeing of Base of the Pyramid Entrepreneurs through Business 
Success: The Role of Private Organizations. Soc Indic Res DOI 
10.1007/s11205-015-0951-4. 
Rahman, S. N. A. (2010). Malaysian Coffee Culture: A Research of Sosial Aspect,  
Branding and Design. 
Raj, A. P. (2011). Slow Death of the Traditional „kopitiam‟. Retrieved on December  
5, 2011, from 
http://www.btimes.com.my/Current_News/BTIMES/articles/monva/Article/i
ndex_html 
Rajshekhar, G. J., Radulovich, L. P., Pendleton, G. and Scherer, R. F. (2005).  
„Sustainable Competitive Advantage of Internet Firms: A Strategic 
Framework and Implications for Global Marketers‟, International Marketing 
Review, 22(6), 658-672. 
Ramayah, T., Lee, J. W. C., and In, J. B. C. (2011). Network Collaboration and  
Performance in the Tourism Sector. Service Business, 5(4), 411-428. 
Ramly, A. S. M., Ahmad, R. and Ahmadin, S. N. (2004). Factors Influencing  
Customers Patronizing Mamak Restaurants – A Survey in Shah Alam. 
Presented at the Second National Educators Conference 2003. Tourism 
Educators Association of Malaysia , September 2004, 1(1), 10-21. 
Rasiah, R. (2002). Government-Business Coordination and Small Enterprise  
Performance in the Machine Tools Sector in Malaysia. Small Business 
Economics, 18(1-3),177-194. 
Rauch, A. and Frese, M. (2007). Meta-analysis on Entrepreneurs‟ Personality. 
European  Journal of Work and Organizational Psychology, 16(4), 353-385. 
Rego, L. L., Billet, M. T. and Morgan, N. A. (2009). Consumer-Based Brand Equity  
and Firm Risk. Journal of Marketing, 73(6), 47-60. 
Reichel, A., and Haber, S. (2005). A Three-sector Comparison of the Business  
Performance of Small Tourism Enterprises: An Exploratory Study. Tourism 
Management, 26, 681-690. 
Reinartz, W. J., Haenlein, M., Henseler, J. (2009). An Empirical Comparison of the  
Efficacy of Covariance-based and Variance-based SEM. Fculty and Research 
Working Paper. INSEAD. 
 
243 
 
 
Richter, N. F., Cepeda, G., Roldán, J. L. and Ringle, C. M. (2015). European  
management research using Partial Least Squares Structural. Equation 
Modeling (PLS-SEM). European Management Journal, 33 (2015), 1-3. 
Ringle, C. M., Wende, S., and Will, A. (2010). Finite Mixture Partial Least Squares  
Analysis: Methodology and Numerical Examples. In Handbook of Partial 
Least Squares (pp. 195-218). Springer Berlin Heidelberg. 
Rogoff, E. G., Lee, M. S. and Suh, D. C. (2004). Who done it? Attributions by  
Entrepreneurs and Experts of the Factors that Cause and Impede Small 
Business Success. Journal of Small Business Management, 42(4), 364-376. 
Roth, P. L., and Craig, A. B. (1998). Response Rates in HRM/OB Survey Research:  
Norms and Correlates, 1990–1994. Journal of Management, 24(1), 97-118. 
Sahari, N. and Basir, N. M. (2012). Factors of Food Dimension Affecting Customer  
Satisfaction in Family Restaurants. 3rd International Conference on Business 
and Economic Research (3rd ICBER 2012) Proceeding, March 2012, 2831-
2846. 
Sajilan, S., Tehseen, S. and Adeyinka-Ojo, S. (2016). A Conceptual Framework of  
the Impact of Entrepreneurial Competencies on Small and Medium 
Enterprises Business Performance in the Malaysian Hospitality and Tourism 
Industry. Review of Intergrative Business and Economics Research, 5(2), 47-
60. 
Saleh, A. S., Caputi, P. and Harvie, C. (2008). Perceptions of Business Challenges  
Facing Malaysian SMEs: Some Preliminary Results. 5ft SMEs in a Global 
Economy Conference, August 2nd- 3rd, Senshu University, Kandajimbocho, 
Tokyo, Japan. 
Saleh, A. S. and Ndubisi, N. O. (2006). An Evaluation of SME Development in  
Malaysia. International Review of Business Research Papers, 2(1) August 
2006, 1-14. 
Salikin, N., Wahab, N.A. and Muhammad, I. (2014). Strengths and Weaknesses  
among Malaysian SMEs: Financial Management Perspectives. Procedia-
Social and Behavioral Sciences, 129 (2014), 334-340. 
Salim, A.T., Rahmat, H., Chinna, K. and Mukesh, K. (2012). Malaysian Fine Dining  
Restaurants: Profiling of Consumers‟s Demographics and Orientation via 
Demographic Features. Journal of Global Business and Economics, July 
2012, 5(1), 50-71. 
244 
 
 
Sambrook, S. (2005). Exploring Succession Planning in Small, Growing Firms.  
Journal of Small Business and Enterprise Development, 12(4), 2005, 579-594. 
Sanchez, G. (2013). PLS Path Modeling with R.Trowchez Editions (pp. 50-73). 
Berkeley, 2013. 
Sanchez, J. (2012). The Influence of Entrepreneurial Competencies on Small Firm  
Performance. Revista Latinoamericana de Psicología, 44(2), 165-177. 
Sapienza, H. J., and Korsgaard, A. M. (1996). Procedural Justice in Entrepreneur- 
investor Relations. Academy of Management Journal, 39(3), 544-574. 
Sarantakos, S. (2005) Social Research (3
rd
 ed.). Hampshire: Palgrave Macmillan. 
Sarstedt, M., Ringle, C. M., Donna Smith, Russell Reams, and Hair, J. F. (2014).  
Partial Least Squares Structural Equation Modeling (PLS-SEM): A Useful 
Tool for Family Business Researchers. Journal of Family Business Strategy, 
1 2 5 ,  1 1 . 
Sarstedt, M., Ringle, C. M., Henseler, J., and Hair, J. F. (2014a). On the  
Emancipation of PLS-SEM: A Commentary on Rigdon (2012). Long Range 
Planning, 47 (2014) 154-160. 
Sashittal, H. C. and Jassawalla, A. R. (2001). Marketing Implementation in Smaller  
Organizations: Definition, Framework, and Propositional Inventory. Journal 
of the Academy of Marketing Science, 29(1), 45-69. 
Scherer, F. M. (1980). Industrial Market Structure and Economic Performance.  
Rand McNally College Publishing Company, Chicago. 
Schultz, H. and Speiser, M. J. (2003). Starbucks‟ International Operations. Business 
 Internationalization. 
Schulz, R. N. (2012). Effects of Branding on Restaurants‟s Image: A Case of  
Selected Restaurants in Nairobi, Kenya. European Journal of Business and 
Social  Sciences, 1(8), 56-66. 
Schumacker, R. E. and Lomax, R. G. (2010). A Beginner’s Guide to Structural  
Equation Modeling. (3
rd
 ed.). Routledge. NY. 
Seers, S. B., Breen, J., Frew, E. and Roberts, L. (2006). Examing the Critical Success  
Factors of Small Operators, Entry to the Nature-based Tourism Sector. The 
Sus ta inable  Tour i sm Cooperat ive  Research  Cent re  (STCRC) 
Sekaran, U. and Bougie, R. (2010). Research Methods for Business: A Skill Building  
Approach (5
th
 ed.): Wiley. 
 
245 
 
 
Selamat, N. H., Razak, R. R. A., Gapor, S. A. and Sanusi, Z. A. (2011). Survival  
through  Entrepreneurship: Determinants of Successful Micro-
enterprises in Balik Pulau,  Penang Island, Malaysia. British Journal of 
Arts and Social Sciences, 3(1). 
Self, J. T., Jones, M. F. and Botieff, M. (2015). Where Restaurants Fail: A  
Longitudinal Study of Micro Locations. Journal of Foodservice Business 
Research, 18, 328-340. 
Shane, S. and Cable, D. (2002). Network Ties, Reputation and the Financing of New  
Ventures. Management Science, 48(3), 364-381. 
Sharkey, J., Horel, S., Han, D. and Huber,  J. (2007). Association Between  
Neighborhood Need And Spatial Access To Fast Food. International Journal 
of Health Geography, 20, 47-60. 
Sharma, P., Chrisman. J. J. and Chua. J. H. (1997). Strategic Management of the  
Family Business: Past Research and Future Challenges. Family Business 
Review, 10(1). 
Sharma, P., Chua, J. H. and Chrisman, J. J. (2000). Perceptions About the Extent of  
Succession Planning in Canadian Family Firms. Canadian Journal of 
Administrative Sciences, 17(3), 233-44. 
Sharma, P., Chrisman, J. J., Pablo, A. L. and Chua, J. H. (2001). Determinants of  
Initial Satisfaction with the Succession Process in Family Firms: A 
conceptual model. Entrepreneurship Theory and Practice, 25(3), 17-36. 
Siakas, K., Naaranoja, M., Vlachakis, S. and Siakas, E. (2014). Family business in  
the new economy: How to survive and develop in times of financial crisis. 
P r o c e d i a  E c o n o m i c s  a n d  F i n a n c e  9  ( 2 0 1 4 ) ,  3 3 1 - 3 4 1 . 
Sirmon, D. G., Gove, S., and  Hitt, M. A. (2008). Resource Management in Dyadic  
Competitive Rivalry: The Effects of Resource Bundling and Deployment. 
Academy of Management Journal, 51, 919-935. 
SME Annual Report (2006). Chapter 7: Access to Financing. National SME 
 Development Council (pp.119-142). 
SME Annual Report (2014). SME Developments and Outlook, 2012/2013. SME  
C o r p  M a l a y s i a .  R e t r i e v e d  o n  2  N o v e m b e r  2 0 1 4  f r o m 
http://www.smecorp.gov.my/vn2/node/717, accessed on 21.4.2014. 
SME Corp. (2014). SME Corporation Malaysia: List of companies. Retrieved on 2  
November 2014 from http://www.smecorp.gov.my 
246 
 
 
SME Corp. Malaysia (2014). Guideline for new SME Definition, Retrieved on 11  
September 2015, from  
http://www.smecorp.gov.my/vn2/sites/default/files/Guideline_for_New_SME
_Definition_7Jan2014.pdf 
SMEInfo (2007). Retrieved on 2 November 2014 from http://www.smeinfo.com.my  
SME International Malaysia (2013). Developing Malaysian SMEs. Retrieved on 11  
September 2015, from http://smeinternational.org/sme-
information/developing-malaysian-smes 
SMIDEC (2007). SME Performance Report 2007. Small and Medium-sized 
In d u s t r i e s  D ev e l o p m en t  C o r p o r a t i o n  ( S M ID E C ) .  M a l a ys i a . 
Song, M., Benedetto, A. D., and Nason, R. W. (2007). Capabilities and financial  
performance: The moderating effect of strategic type. Journal of the Academy 
of Marketing Science, 35, 18−34. 
Sousa, V. D.  and Rojjanasrirat, W. (2010). Translation, Adaptation and Validation  
of Instruments or Scales for Use in Cross-cultural Health Care Research: A 
Clear and User-friendly Guideline. Journal of Evaluation in Clinical Practice, 
17, 268-274. 
Stangej, O. and Skudiene, V. (2013). Family Business Transgenerational Continuity  
in Transition Economies: Towards a Conceptual Model.Organizations and 
Markets in Emerging Economies, 4, 2(8). 
Stantons, Emms and Sia. (2008). Malaysia HRI Food Service Sector Food Service  
Malaysia 2008. United States Department of Agriculture (USDA), GAIN 
Report MY8003. 
Stantons, Emms and Sia. (2010). Malaysia Retail Foods Annual 2010. United States 
 Depar tmen t  o f  Agr i cu l tu re  (USDA),  GAIN Repor t  MY0016. 
Stewart, A., and Hitt, M. A. (2012). Why Can‟t a Family Business be More like a  
Non-family Business? Modes of Professional- ization in FBs. Family 
Business Review, 25, 58-86. 
Steinerowska-Streb, I. and Steiner, A. (2014). An Analysis of External Finance  
Availability on SMEs‟ Decision Making: A Case Study of the Emerging 
Market of Poland. Thunderbird International Business Review, 56(4), 373-
386.  
 
 
247 
 
 
Stokes, D. (2000). Putting Entrepreneurship into Marketing: The Processes of  
Entrepreneurial Marketing. Journal of Research in Marketing & 
Entrepreneurship, 2(1), Spring 2000, 1-16. 
Strebler, M. T., Thomson, M. and Heron, P. (1997). Skills, Competencies and Gender:  
Issues for Pay and Training. Brighton: Institute for Employment Studies, 
Report 333. 
Sulaiman, S. and Haron, M.S. (2013). Foodscape and Customer‟s Future Behavioral  
Intentions in Casual Dining Restaurant. Journal of Economics, Business and 
Management, 1(1), February 2013, 94-97. 
Tabachnick, B. G., and Fidell, L. S. (2007). Using Multivariate Statistics (5
th
 ed.).  
Boston: Pearson Education Inc. 
Taiguri, R. and Davis, P. (1992). On the Goals of Successful Family Companies.  
Family Business Review, 5 (1), 44-62. 
Taipale-Eravala, K., Heilmann, P., and Lampela, H. (2014). Survival Competence in  
Russian SMEs in Changing Business Environment. Journal of East-West 
Business, 20 (1),  25-43. 
Tan, B. C. and Yeap, P. F. (2011). Relationships among the Antecedents of  
Behaviour Intention towards Environmentally Friendly Restaurants: A Causal 
Model. International Conference on Environment and Industrial Innovation. 
IPCBEE, 12 (2011), 193-199. 
Teece, D. (2007). Explicating Dynamic Capabilities: The Nature and  
Microfundations of (Sustainable) Enterprise Performance. Strategic 
Management Journal, 28(13), 1319-1350. 
Teece, D. (2009). Dynamic Capabilities and Strategic Management: Organizing for  
Innovation and Growth. Oxford, New York: Oxford University Press.  
Teece, D., Pisano, G. and Shuen, A. (1997). Dynamics capabilities and strategic  
management .  Strategic Management  Journal ,  18(7) ,  509-533. 
Tehseen, S. and Ramayah, T. (2015). Entrepreneurial Competencies and SMEs  
Business Success: The Contingent Role of External Integration. 
Mediterranean Journal of Social Sciences, 6(1), 50-61. 
Temtime, Z. T and Pansiri, J. (2004). Small Business Critical Success/Failure Factors  
in Developing Economies: Some Evidences from Botswana. American 
Journal of Applied Science, 1 (1), 18-25. 
 
248 
 
 
Teoh, W. M. Y. and Chong, S. G. (2007). Theorising a Framework of Factors  
influencing Performance of Women Entrepreneurs in Malaysia. Journal of 
Asia  Entrepreneurship and Sustainability, 3(2). 
Tett, R. P., Guterman, H.A., Bleier, A. and Murphy, P.J. (2000). Development and  
Content Validation of a “Hyperdimensional” Taxonomy of Managerial 
Competence. Human Performance, 13(3), 205-251. 
Tett, R.P., Steele, J.R. and R.S. Beauregard (2003). Broad and Narrow Measures on  
Both Sides of the Personality-Job Performance Relationship. Journal of 
Organizational Behavior, 24, 335-356. 
The New Straits Times Press (2009, June 5). Kopitiam with a difference. Retrieved 
on May 9, 2012, from 
http://www.btimes.com.my/Current_News/BTIMES/articles/2009060513153
2/20090605131532.pdf 
The Star (2008, July 12). „Coffee costs 30 cent more in Penang‟. Available from:  
<http://www.asiaone.com/News/AsiaOne%2BNews/Malaysia/Story/A1Story
20080712-76238.html>. [20 October, 2011]. 
The Star (2010, Jan 4). „Beverage Prices Stay for Now‟. Available from:   
<http://www.asiaone.com/News/AsiaOne+News/Malaysia/Story/A1Story201
00104-189525.html >. [25 April, 2012]. 
The Star (2012, April 20). „Promoting 100 Best Kopitiams in Malaysia to the World‟.  
Available from: 
<http://www.thestar.com.my/Story/?file=%2F2012%2F4%2F20%2Fmetroper
ak%2F11132611 >. [25 April , 2012]. 
The Star (2014, March 7). „Restaurant and Coffee Shop Operators Urge Authorities  
to alt Operations‟. Available from: 
<http://www.thestar.com.my/News/Community/2014/03/07/Daily-raids-causi
ng-huge-losses-Restaurant-and-coffee-shop-operators-urge-authorities-to-
halt-operat/ >. [15  April, 2014]. 
The Star (2011, MAY 27). „Traditional Coffeeshops Losing Out to Modern Ones  
Due to Lack of Funds‟. Available from: 
<http://thestar.com.my/metro/story.asp?file=/2011/5/27/central/8751030&sec
=central >. [3  January, 2012]. 
 
 
249 
 
 
The Straits Times (2010, July 4). „Coffee shops feeling the heat‟. Available from: 
<http://www.iproperty.com.sg/news/2227/Coffee-shops-feeling-the-heat >. [9 
November, 2011]. 
The Sun (2012, July 2). „Projecting Malaysia‟s Heritage to the World‟. Available  
from:<http://marcomm.upm.edu.my/imarcomm/v1/storeNewsClip/20120702
114147.pdf >. [14  September, 2013]. 
Thompson, C. J., and Arsel, Z. (2004). The Starbucks Brandscape and Consumers 
(Anticorporate) Experiences of Globalization. Journal of Consumer Research, 
640. 
Thornhill, S. and Amit, R. (2003). Learning About Failure: Bankruptcy, Firm Age,  
and The Resource-Based View. Organization Science, 14(5), 497-509. 
Thornton, S. J. G. (2002). The Family and the Business International Survey- 
Malaysia. The Family and The Business Report. Malaysian Institute of 
Management. 
Tourism Malaysia (2011). Top 100 Malaysian traditional coffee shops. 
Toyad, J. (2012). Brewed culture (Scenes from a Coffee Shop, Part 1). The Edge on  
May 21. Retrieved on February 11, 2013, from 
http://www.theedgemalaysia.com/lifestyle/214464-brewed-culture-scenes-
from-a-kopitiam-part-1.html 
Truijens, O. (2003). A Critical Review of the Resource-based View of the Firm.  
University of Amsterdam, Netherlands. Sprouts: Working Papers on 
Information Systems, 3(6). 
Turhan, G., Akalin, M. and Zehir, C. (2013). Literature Review on Selection Criteria  
of Store Location Based on Performance Measures. Social and Behavioral 
Sciences, 99 (2013), 391-402. 
Uddin, M. R. and Bose, T. K. (2013). Factors Affect the Success of SME in  
Bangladesh: Evidence from Khulna City. Journal of Management and 
Sustainability, 3(3). 
UNESCO (2003). Convention for the Safeguarding of the Intangible Cultural  
Heritage. 32nd Session of the General Conference, Paris, 29, in Ahmad, Y. 
(2006).The  Scope and Definitions of Heritage: From Tangible to 
Intangible. International Journal of Heritage Studies,12(3). pp. 292–300. 
250 
 
 
UNESCO (2008). What Is Intangible Cultural Heritage?.Intangible Cultural Heritage 
 Program, Heritage Foundation of Newfoundland and Labrador. Retrieved
 March  18, 2013, from http://www.mun.ca/ich/what_is_ich.pdf 
UNESCO (2010). Convention for the Safeguarding of the Intangible Cultural  
Heritage. 5th Session on the Representative List of the Intangible Cultural 
Heritage of Humanity, Kenya. No. 00400. 
UNESCO (2011). What is Intangible Cultural Heritage? 
United States Department of Agriculture (2011). “FoodService Profile Malaysia.” 
USDA (2011). United States Department of Agriculture. FoodService Profile  
Malaysia. Global Agriculture Information Network. Market Analysis Report, 
August 2011. 
USDA (2014). United States Department of Agriculture. Malaysia, Food Service- 
Hotel Restaurant Institutional. Global Agriculture Information Network. 
Market Analysis Report, August 2011. 
Van Gelderen, M., Frese, M. and Thurik, R. (2000). Strategies, Uncertainty and  
Performance of Small Business Startups. Small Business Economics, 15, 165-
181. 
Van Praag, C. M. (2003). Business Survival and Success of Young Small Business  
Owners. Small Business Economics, 21, 1-17. 
Vargas, D. M. and Rangel, R. G. T. (2007). Development of internal resources and  
capabilities as sources of differentiation of SME under increased global 
competition: A field study in Mexico. Technological Forecasting & Social 
Change, 74 (2007), 90-99. 
Vieira, A. L. (2011). Interactive LISREL in Practice: Getting Started with a SIMPLIS  
Approach (1
st
 ed.). New York, London: Springer Berlin Heidelberg. 
Vlaeminck, S., Bastino, J. and Augustin, I. (2009). Overview of Family Business  
Relevant Issues: Research, Networks, Policy Measures and Existing Studies. 
Final Report of the Expert Group, November 2009. European Commission. 
Voon, B. H. (2012). Role of Service Environment for Restaurants: The Youth  
Customers‟ Perspective. Procedia-Social and Behavioral Sciences, 38 (2012), 
388-395. 
Walker, E. and Brown, A. (2004). What Success Factors are Important to Small  
Business Owners? International Small Business Journal, (6), 577-594. 
251 
 
 
Wallace, J. S. (2010). Family-Owned Businesses: Determinants of Business Success 
 and Profitability. All Graduate Theses and Dissertations. Paper 594. 
Wall, K. L., Preston, J. C. and Zhang, R. (2009). Conducting Trade with Chinese  
family Businesses. Organization Development Journal , 27(2), 53-67. 
Walsh, G. (2011). Family Business Succession Managing the All-important Family 
 Component. KPMG ENTERPRISE. 
Watson, J. (2007). Modeling the Relationship between Networking and Firm  
Performance. Journal of Business Venturing , 22 (2007), 852-874. 
Westhead, P., Ucbasaran, D. and Wright, M. (2009). Information Search and  
Opportunity Identification: The Importance of Prior Business Experience. 
International Small Business Journal, 27(6), 659-680. 
Westhead, P. and Wright, M. (2001). The Internationalization of New and Small  
Firms: A Resource-based View. Journal of Business Venturing, 16(4), 333-
358. 
Whah, C. Y. (2006). Penang Small and Medium Enterprises: Struggle,  
Accommodation and Challenges. Akademika, 69 (Julai) 2006, 17-35. 
Wickham, P. A. (2004). Strategic Entrepreneurship (3
rd
 ed.). Pearson Education  
Limited. 
Wilden, R., Gudergan, S. P., Nielsen, B. B. and Lings, I. (2013). Dynamic  
Capabilities and Performance: Strategy, Structure and Environment. Long 
Range Planning, 46, 72-96. 
Worku, Z. (2009). Efficiency in Management as a Determinant of Long-term  
Survival in Micro, Small and Medium Enterprises in Ethiopia. Problems and 
Perspectives in Management, 7(3), 76. 
Worku, Z. (2013). Analysis of Factors That Affect the Long-Term Survival of Small  
Businesses in Pretoria, South Africa. Journal of Data Analysis and 
Information Processing, 1, 67-84. 
Wu, W. P. (2007). Dimensions of Social Capital and Firm Competitiveness  
Improvement: The Mediating Role of Information Sharing. Journal of 
Management Studies, 45(1), January, 122-146. 
Yaconi, L. L., Hooper, T. and Hutchings, K. (2010). Toward a Model of  
Understanding Strategic Decision-Making in Micro-Firms: Exploring the 
Australian Information Technology Sector. Journal of Small Business 
Management, 2010 48(1), 70-95. 
252 
 
 
Yahya, A. Z., Fatt, C. K., Othman, A. S., Rahman, I. A., and Moen, J.  
(2011).Management Skills and Entrepreneurial Success of Small and Medium 
Enterprises (SMEs) in the Services Sector. African Journal of Business 
Management, 5(26), 10410-10418. 
Yaqub, M. Z, and Hussain, D. (2010). Micro-enterpreneurs: Motivations Challenges  
and Success Factors. International Research Journal of Finance and 
Economics. 
Yeung, M. and Ramasamy, B. (2008). Brand value and firm performance nexus:  
Further empirical evidence. Journal of Brand Management, 15(5), 322-335. 
Yoo, B. and Donthu, N. (2001). Developing and Validating a Multidimensional  
Consumer-based Brand Equity Scale. Journal of Business Research, 52 (2001) 
1-14. 
Yoshino, K. (2010). Malaysian Cuisine: A Case of Neglected Culinary Globalization.  
In Globalization, Food and Social Identities in the Asia Pacific Region, ed. 
James Farrer. Tokyo: Sophia University Institute of Comparative Culture. 
Zabri, S. M., Ahmad, K. and Lean, J. (2011). Understanding Owner-Managers‟  
Preferences Towards Different Sources of Financing: The Case of Successful 
SMEs in Malaysia. Advanced Science Letters, 4, 400-407. 
Zabri, S. M., Ahmad, K. and Lean, J. (2014). Owner/Managers‟ Financing  
Preferences and the Proportion of Firm‟s Capital Structure: Evidence from 
Successful SMEs in Malaysia Proceedings Book of ICBSSS, 20l4, Malaysia 
Handbook on Business Strategy and Social Sciences,  646 -657.  
Zainol, N., Rozali, A. R. A., Razali1, M. A., Tazijan, F. N. and Ngelambong, A. A.  
(2015). Service Quality Measurement in Kopitiam Seberang Jaya, Pulau 
Pinang. Journal of Applied Environmental and Biological Sciences, 100-105. 
Zainudin, A., Afthanorhan, A. and Asri, M. A. M. (2015). Parametric and Non  
Parametric Approach in Structural Equation Modeling (SEM): The 
Application of Bootstrapping. Modern Applied Science, 9(9). 
Zapalska, A. M. and Brozik, D. (2007). Managing Family Businesses in the Tourism  
and Hospitality Industry: The Transitional Economy of Poland. Proceedings 
of Rijeka  Faculty of Economics Journal of Economics and Business, 
25(1), 141-165. 
 
 
253 
 
 
Zareie, M. (2011). The Analysis of Effective Factors on Family Business Transition  
to the Next Generations in Iran: Strategic Management Perspective. 
International Conference on Financial Management and Economics IPEDR, 
11. 
Zhao, H. and Seibert, S. E. (2006). The Big Five Personality Dimensions and  
Entrepreneurial Status: A Meta-analytical Review. Journal of Applied 
Psychology, 91(2), 259-271. 
Zhao, X. S., Lynch Jr., J. G., Chen, Q. M. (2010). Reconsidering Baron and Kenny:  
Myths and Truths about Mediation Analysis. The Journal of Consumer 
Research,  37(2) (August 2010), 197-206. 
Zikmund, W. G. (2003). Business Research Methods (7
th
 ed.). Mason: Thomson  
South-Western. 
Zott, C. (2003). Dynamic Capabilities and the Emergence of Intraindustry  
Differential Firm Performance: Insights from a Simulation Study”, Strategic 
ManagemJournal, 24(2), 97-125. 
